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“The Dubai Chamber’s association with 
the World Chamber Congress (WCC) 
has grown from strength to strength 
as we truly believe that the WCC is the 
ideal global forum for chambers to share 
their thoughts and practices and learn 
from the best. Our participation and 
sponsorship of the 9th World Chambers 
Congress, as a Diamond Sponsor, was 
very advantageous for us, as it provided 
us with the platform to network and 
disseminate information about our 
initiatives, services, and facilities. 2015 
marks the 50th anniversary of the Dubai 
Chamber, which made this year even 
more special for us. As we make a foray 
into emerging markets and build on 
Dubai’s competitiveness, we look forward 
to our continued association with WCF.”

Hamad Buamim, President and CEO of 
the Dubai Chamber of Commerce and 
Industry

“The 9WCC in Torino was the ideal venue 
to meet and talk about Silk Road business 
with key industry leaders from across the 
world.  As a sponsor, it was a privilege to 
highlight my company to this varied and 
prestigious global business audience.”   

Lv Jianzhong, Chairman of the Tang West 
Market Group

“Our experience in participating at the 
9WCC brought us positive impressions 
and good results. It gave us a valuable 
chance to meet many delegates from 
all around the world and reach new 
agreements with select companies. 
From our end, being a main airline of the 
Congress allowed us to have delegates 
experience our flights and on board 
services.”

Cem Islam, General Manager of Turkish 
Airlines Torino

1 Harold (Terry) McGraw, Chairman, International Chamber 

of Commerce   2 Peter Mihok, Chair, ICC World Chambers 

Federation   3 Piero Fassino, Mayor of Torino   4 Vincenzo 

Ilotte, President, Torino Chamber of Commerce   5 Business for 

Peace: Vincenzo Ilotte asked all attendees to hold hands and 

have one minute of silence in honour of peace.
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INTRODUCTION
Dear delegates,

ICC World Chambers Federation (WCF) is the champion of the worldwide 

community of over 12,000 chambers. For more than 50 years, we at WCF 

have been using our network, our knowledge, and our know-how to keep 

pace with your evolving needs and those of your respective business 

communities. 

Chambers play a pivotal role in the growth of the private sector. As the 

backbone of all economies, small- and medium-sized companies count on 

chambers to ensure sound policies from governments are implemented. 

That is why we make it our business to strengthen your businesses. 

The Congress days provided us with a unique opportunity to examine the 

current priorities and latest developments affecting our extensive and 

influential network under the theme “Community, Identity, Vision”. We 

had the opportunity to unveil two sets of principles that you empowered 

us to produce through this kind of collective work: our Chamber Charter 

and our Guiding Principles to Defend the Rights of Entrepreneurs.

The Chamber Charter summarizes the basic principles underlying 

chambers all around the world. This document presents the roles and 

actions that distinguish us as organizations, our unique heritage spanning 

more than 400 years, and a brand found in almost every nation. 

The purpose of the Guiding Principles to Defend the Rights of 

Entrepreneurs is to recognize the rights of entrepreneurs to freedom of 

management and to respect their contribution to the economy. They are 

also designed to support chambers of commerce in shaping and defining 

legislation in defending the rights of their local entrepreneurs. 

In short, these principles help to describe our community, our identity, 

and our vision. 

Thank you for your participation and I hope to see you in Sydney in 

September 2017. 

Peter Mihok 

Chair 

ICC World Chambers Federation
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GLOBAL TRADE IN THE 21ST CENTURY

James Bacchus, Chair of the 
International Chamber of 
Commerce (ICC) Commission 
on Trade and Investment Policy, 
and Chair of Global Practice at 
Greenberg Traurig, moderated 
the first plenary session. He noted 
growing evidence that the nature 
of trade is changing. As global 
value chains (GVCs) increasingly 
become a dominant feature of 
today’s integrated economy, world 
trade is now characterized by 
the international globalization of 
production driven by technological 
progress, cost, and access to 
resources and markets. 

Yonov Frederick Agah, Deputy 
Director-General of the World Trade 
Organization (WTO), stressed the 
importance of understanding how 
these complex transformations of 
the global market are reshaping 
the international landscape. Agah 
called for continued collaboration 
between ICC and governments 
to help prioritize key areas where 
WTO members can achieve 
results, such as the ratification 
and implementation of the Trade 
Facilitation Agreement (TFA). 

ICC Chairman Terry McGraw opened 
his remarks by stating: “The WTO 
has to be much more aggressive.” 
According to Mr McGraw, the WTO 
needs to find a way to improve 
trade agreements between all 
countries by involving the Global 
South. Mr McGraw explained how 
rapid changes in information and 
communication technologies (ICT) 
have made it easier for small- and 
medium-sized enterprises (SMEs) 
to move across borders and enter 

the global economy. Local SMEs 
contribute approximately 40-50% 
of export value added as suppliers 
within GVCs. Especially important 
in the developing world, the 
participation of SMEs in GVCs can 
represent as much as 80%-90% of 
total domestic employment. 

For Arancha González, Executive 
Director of the International Trade 
Centre (ITC): “The real game 
changers of the 21st century are 
SMEs.” With 90% of all firms and 
60% of world-wide employees 
hailing from SMEs, ITC’s main 
policy objective is increasing 
SME participation in international 
trade. Integrating SMEs in the 
international economy requires 
intervention in the following six 
areas: trade and market intelligence, 
access to credit, meeting 
international quality standards, 
foreign market access, logistics and 
infrastructure, and innovation.

Chambers of commerce can 
facilitate the integration of SMEs 
into the global economy by 
focusing on digitalization as a main 
area of intervention. Sunil Bharti 
Mittal, ICC Vice-Chairman and 
Chairman of Bharti Enterprises, 
continued the discussion by 
expanding on the transformative 
role of the digital economy. To 
capture the full benefit of this 
digitization, it is essential to support 
policies aimed at promoting exports 
by small, technology-enabled 
businesses.

Gian Maria Gros-Pietro, Chairman of 
Intesa Sanpaolo and ASTM, pointed 
out the important role of banks 

in the expansion of international 
trade through their support of 
SME export activities in the form 
of credit and advice. According to 
Mr Gros-Pietro, banks are moving 
from traditional activities towards 
a more practical approach, with a 
view to encouraging SME exports 
by providing new services such 
as supply chain finance and 
digitalization. 

The final panellist, Rifat 
Hisarcıklıoğlu, Chairman of B20 
Turkey, said: “I believe trade is more 
critical now than it has ever been.” 
Mr Hisarciklioglu called on the G20 
and B20 to help ICC in supporting 
local and global trade, particularly 
in the digital economy that will 
move over US$3 trillion in 2016. 
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James Bacchus Yonof Frederick 
Agah Sunil Bharti Mittal Arancha González Harold (Terry) 

McGraw
Gian Maria  
Gros-Pietro Rifat Hisarcıklıoğlu

“The real game 
changers of the 21st 
century are SMEs.”

Arancha González 
Executive Director of ITC
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GLOBAL MOBILITY

One of globalization’s major 
consequences is the enormous 
mobility of people beyond their 
borders. Demographics in both age 
and ethnicity are shifting across 
many regions. From South America 
to North America, Africa to Europe, 
and Southeast Asia to Oceania, there 
is a global shift from labour-abundant 
to labour-scarce economies. 

Hamad Buamim, Deputy Chair of ICC 
World Chambers Federation (WCF) 
and President and CEO of the Dubai 
Chamber of Commerce, served as 
the plenary’s moderator. He said: 
“Mobility is the largest unsolved 
problem in Europe,” highlighting the 
fact that in 2014, 113,000 migrants 
illegally crossed into Italy, making it 
the largest flow of illegal migration in 
the history of Europe.

According to Dimitri Papademetriou, 
President of the Migration Policy 
Institute (MPI): “There are two things 
that define mobility: change and 
complexity.” Mr Papademetriou 
believes that human capital is the 
ultimate resource for countries and 
that success depends on the right 
kind of human capital. Multi-step 
migration, when people move from 
country to country looking for 
the best opportunities, is ruled by 
talent. This means the most talented 
professionals will go to the countries 
that offer the best opportunities. 
“The question is changing from ‘How 
do we choose them’ to ‘How will they 
choose us?’” he stated. 

Amy Nice, Executive Director of 
Immigration Policy, US Chamber of 
Commerce, focused on the work 
of the chamber in reforming the 
country’s immigration laws. Ms Nice 
said the chamber wants immigrant 
workers at any skill level, stating: 
“We believe that foreigners help 
to create jobs for Americans.” She 
explained that for every highly skilled 
foreign worker, 1.83 additional jobs 
are created for Americans. Today, 
Americans fill more than 91% of all 
jobs, with only 9% of jobs occupied 
by non-American citizens or Green 
Card holders. Immigrants help to 
fill gaps in the US economy, so the 
chamber’s role is to push the US 
Congress towards more flexible 
immigration laws.

Nobuhiro Maeda, Senior Analyst at 
the NLI Research Institute, said that 
of the 2.03 million migrants living in 
Japan, most originate from China 
(32%) and South Korea (26%). 1.18 
million Japanese live abroad, with the 
largest numbers in the US (34%) and 
China (12%). 

He stated: “Japan is the most aging 
society in the world,” due to low birth 
rates and a high elderly population. 
Immigrants are needed to help 
close the gap between requests for 
workers and the number of available 
workers. Another solution would be 
to increase the number of women 
and older people in the labour force.

“Migration is inevitable and will be 
the issue of this century,” stated 
Ovais Sarmad, Chief of Staff in the 
Office of the Director General at 
the International Organization for 
Migration (IOM). 500 million people 
are affected by war and poverty, 
the largest amount since the end of 
World War II, and 22 million people 
are displaced because of natural 
disasters. In addition, a substantial 
anti-migrant movement is on the rise 
and public confidence in the ability 
of governments to handle migration 
is decreasing. In Mr Sarmad’s opinion, 
there is a need for new legislation 
and practices to protect the rights 
and dignity of migrants. 

Stéphane Cormier, Executive 
Director of the Federation of African 
and Francophone Chambers of 
Commerce (CPCCAF), focused on 
Africa’s migration issues. Comparing 
the incredible rise in the continent’s 
demography to a pressure cooker, 
Mr Cormier said the two main issues 
facing Africa are migration and 
economic growth. He also stated 
that in the future, food insecurity will 
continue to pose a challenge due 
to the inability of poor countries to 
adequately provide food for their 
growing populations. In addition, 
it is predicted that climate change 
will cause 1.2 billion people to be 
exposed to water stress by 2080. 
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MAKING A SUSTAINABLE ECONOMY HAPPEN 
– JOINING FORCES FOR ACHIEVING THE UN 
SUSTAINABLE DEVELOPMENT GOALS
A video message from the United 
Nations (UN) Secretary General 
Ban Ki-moon highlighted the 
important global efforts being made 
towards peace, development, and 
human rights. “I am pleased that 
ICC is supporting these efforts,” he 
stated. Ban Ki-moon reminded the 
private sector of their critical role in 
climate change and urged chamber 
members to support the universal 
climate agreement that will be 
discussed in Paris in December 2015. 

In her opening remarks, Louise 
Kantrow, ICC Permanent 
Representative to the UN and 
moderator of the session, explained 
how the Sustainable Development 
Goals (SDGs) will set a path towards: 
“A future that is more prosperous, 
more inclusive, and more respectful 
of our planet.” The SDGs call for 
businesses to join governments 
and civil society to achieve these 
objectives and make them a reality.

Andrea Bacher, Policy Manager at 
the ICC Commission on Environment 
and Energy, pointed out how the 
two main drivers of change in 
the 21st century – the growth of 
competition and the growth of 
population – are directly connected 
to climate challenge, urbanization, 
and the increasing ecosystem loss. 
Key questions for countries and 
companies on how to continue 
prospering are addressed in the ICC 
Business Charter for Sustainable 
Development, which was created 
with the goal of managing social, 
economic, and environmental issues. 

Macharia Kamau, the Kenyan 
Ambassador to the UN, stated that 

we are now facing a multimillion 
dollar challenge that cannot be 
handled by governments alone 
but will need the joint work of the 
business community. He said: “It 
is simply impossible for us to not 
recognize the power of business, 
which drives government policies 
and consumer behavior.”

“Governments and the private 
sector have to work together to 
find solutions,” stated the third 
panelist, Gyan Chandra Acharya, 
UN Under-Secretary-General and 
High Representative for the Least 
Developed Countries, Landlocked 
Developing Countries, and Small 
Island Developing States. Mr Acharya 
stated the importance of the private 
sector in looking for solutions that 
will benefit all countries, especially 
those that are more vulnerable due 
to economic and natural impacts.

Georg Kell, Executive Director of 
UN Global Compact, aims to see the 
private and public sectors working 
together on global issues such 
as water scarcity. Chambers are 
perfectly positioned to effectively 
engage in collaborations that will 
result in solutions.

Justin Perrettson, Senior Advisor for 
Public Affairs at Novozymes, stated: 
“We do not talk about sustainability, 
we try to do it.” His company, which 
works on sustainable energy by 
creating partnerships between the 
private and the public sectors, also 
encourages partners and investors to 
work together on leading innovation. 

Oudet Savannavong, Executive Vice 
President of the Laos Chamber of 
Commerce, emphasized the value of 

the private sector to governments. 
This can have a positive influence 
on public decisions and policies, as 
well as teach the two sectors how to 
work together to push the country’s 
development further.

The final panelist, Suraj Vaidya, 
President of the Federation of 
Nepalese Chambers of Commerce, 
described how chambers were 
the first to react and played a 
fundamental role in helping the 
citizens rebuild their lives following 
the April 2015 earthquake. “The 
private sector must be involved 
in order to provide concrete and 
quick help,” he stated, stressing 
the importance of collaboration 
between both sectors in helping the 
Nepalese community overcome the 
catastrophe. 

Macharia 
Kamau

Gyan Chandra 
Acharya Georg Kell Justin 

Perrettson
Oudet 

Souvannavong Suraj Vaidya
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Andrea Bacher Louise Kantrow

“Many companies are still 
looking at the world in the 
old way. They must adopt 
a new vision, which can 
lead to possible solutions 
in connection with a more 
sustainable agenda.”

Georg Kell 
Executive Director of  
UN Global Compact
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BUSINESS LEADERSHIP ON CLIMATE 
CHANGE ADAPTATION: MANAGING RISKS 
AND NATURAL RESOURCES
While climate change may cause 

risks such as impacts to supply, 

it can also create business 

opportunities. This session, 

moderated by Barbara Buchner, 

Senior Director at Climate Policy 

Initiative, featured five panellists 

with varying professional and 

cultural backgrounds, who shared 

their expertise on risk and natural 

resource management. 

Danilo Benvenuti, Regional Director 

of Asia Pulp and Paper Group 

(APP) for Europe, one of the 

largest papermaking companies in 

the world, is aware of the impact 

companies have on society. As a 

result, APP invests in sustainability 

initiatives championed by the UN 

SDGs. Protecting communities in a 

transparent way is equally important 

to APP. Each activity is carefully 

monitored and elements such as 

forests and animals are taken into 

consideration during decision-

making.

“Our attention is focused on how 

to waste less energy; we have 

showed that it is possible,” stated 

the second panellist, Maroš Šefčovič, 

Vice President of the European 

Commission in charge of the 

Energy Union project. He stated 

that discussions on sustainability 

go hand in hand with discussions 

about transportation, energy, and 

climate. Within this context, the EU 

Commission for Energy has created 

several projects, including the 

circular economy project that deals 

with how to use and reuse resources 

such as water.

Regarding smart and safe energy 

consumption, companies must 

respond to high public expectations 

by providing adequate services. 

Mr Šefčovič presented several 

indicators companies can use to 

be successful, including examining 

how young people view the future 

and how they imagine themselves 

reusing resources.

Dante Ragazzi Pauli, President of 

the Brazilian Association of Sanitary 

and Environmental Engineering 

(ABES), said that while Brazil is a 

large country with many resources, 

some parts of the country face 

problems of water scarcity due 

to a lack of adequate rainfall. One 

solution is desalinization, particularly 

in cities located along the coast. Mr 

Pauli stated: “We need to exchange 

experiences with other countries 

in the world, in order to learn best 

practices and accelerate the process 

of finding solutions,” adding that 

crises can bring opportunities that 

lead to better risk management.

Ambassador Kenneth Quinn, 

President of the World Food 

Prize Foundation, focused on 

the importance of agriculture 

in economics, migration, and 

sustainability. “Two million 

people are without food,” he said, 

emphasizing the fact that many 

people migrate to western countries 

where food is more readily available. 

This is the reason, he stated, why 

migration will increase in the future. 

Companies and institutions play 

a large role in climate change, 

because they possess the ability to 

influence government policies and 

inspire future generations through 

strong leadership. “Countries must 

help their population to change as 

the world changes,” stated Gloria 

Turyamureeba, Board Member of 

the Uganda National Chamber 

of Commerce and Industry. She 

mentioned how climate change 

has affected Uganda due to the 

importance of agriculture as 

a livelihood. According to Ms 

Turyamureeba, the government does 

not have the know-how to deal with 

problems related to climate change, 

and thus is not able to find solutions 

to help the local population. She 

agreed with Mr Quinn that food 

availability is a major cause of 

migration. 
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INSTITUTIONAL DISPUTE RESOLUTION: 
THE IMPORTANCE OF THE RULES AND  
THE ROLE OF THE INSTITUTION
In his opening remarks, Andrea Carlevaris, 

Secretary General of the ICC International Court 

of Arbitration, and the session’s moderator, 

explained how dispute resolution has become 

a global market growing in numbers and 

complexity due to different techniques and 

commercial markets.

Cristina Martinetti, Partner at Elexi Law Firm, 

pointed out the benefits of international 

arbitration such as neutrality, specific skills 

of the decision body, simplified and informal 

procedures, and confidentiality. Parties can 

choose between ad hoc arbitration (where the 

parties administer the proceedings themselves) 

and institutional arbitration. In the first case there 

are no precise rules, the cost of the procedure 

is unknown, and there may be problems of 

enforcement. In the second case, the parties 

are under the umbrella of an institution: there 

are defined rules, an estimation of the costs is 

provided, and there are neutral arbitrators.

The second panellist, Maria Beatrice Deli, 

Secretary General of ICC Italy, spoke about the 

role of national committees and what they are 

expected to do for the ICC Court. One of the 

most important roles of national committees is to 

propose arbitrators to the Court by considering 

different aspects such as competences in the 

subject matter, professional profile, capacity 

to manage, and qualifications. Another crucial 

function of national committees is to give 

support to ICC arbitration users, for example, 

correcting pathological clauses, explaining 

the basics of the procedure, and providing 

reassurance about costs.

Špela Košak, Manager and Counsel at the ICC 

International Centre for ADR, explained how the 

Centre deals with non-arbitration rules, namely 

mediation rules, dispute board rules, expertise 

rules, and DOCDEX rules. The Centre is assisted 

by the Standing Committee and the ICC Banking 

Commission. 

Ms Košak introduced the mediation rules, 

emphasizing that institutions assist parties in 

reaching a compromise and providing support. 

The Centre encourages the use of cross 

mediation and arbitration as well as helps to 

find an expert in a specific field. The Standing 

Committee selects the experts in order to  

ensure quality.

This session addressed the functions of the 

ICC Court in dealing with international dispute 

resolution. The panellists demonstrated the 

importance of selecting a suitable institution and 

following precise rules to save money and time. 

“When you deal with 
international trade 
you have to relate to 
a very experienced 
institution in dispute 
resolution. ICC is a 
top player; it has been 
able to build up a legal 
community that still 
today is growing and 
improving.”Cristina Martinetti

Partner at Elexi  
Law Firm



“This is the role of chambers 
online, to give real support to 
business.” 
Sergio Ruiz Sierra 
Chief Executive Officer and  
Director General of Pymes.com

E-CHAMBER / CHAMBERS ONLINE

In his opening remarks, Sergio Papini, Vice-

President of the Confederation of Brazilian 

Chambers of Commerce and Industry, said 

chambers are implementing new strategies 

aimed at better connecting and serving their 

members. These strategies include new online 

mediums that have a real impact on what 

chambers offer to SMEs.

Ricardo Benitez, Past President of the Mexico 

City Chamber of Commerce (CANACO) and 

Treasurer of the Confederation of National 

Chambers of Commerce, Services and Tourism 

(CONCANACO), shared that 70% of employment 

in Mexico is provided by small, medium, and 

micro enterprises. Chambers across Mexico 

are helping smaller businesses become more 

productive and commercially competitive by 

providing them with a tablet, launched by 

CONCANACO, which records sales, inventory, 

and invoicing, as well as allows users to access 

the internet. This tool is aimed at improving the 

effectiveness of their business obligations and 

business practices. 

Infocham, an online project launched in 2013, has 

enabled Tunisia’s regional chamber network to 

promote the exchange of information between 

businesses and ensure better visibility of the 

services offered by chamber members. Mohamed 

Guermazi, Project Manager at the firm I-way, said 

Infocham allows users to access online services 

such as file and document sharing, information 

areas, cooperative spaces, social media and 

communication tools, video conferences, and 

inter-chamber sheet processes for certificates of 

origin (CO).

Pymes.com is an online portal created by 

the Spanish Chamber of Commerce to help 

chambers positively transform during the 

country’s difficult economic period but also 

while chamber reform in Spain was underway. 

Sergio Ruiz Sierra explained that the platform 

can verify the existence of a company thanks 

to: a business activity tax provided by the 

chamber of commerce; a financial delinquency 

scoring indicating the probability of a company 

defaulting in the next 12 months; and an online 

business reputation rating.

Georges Fischer, Director of Networks and 

International Partnerships at the Greater Paris 

Chamber of Commerce, said the most important 

aspect in an online environment is trust. For this 

reason, chambers must have a well-known brand 

related to business and information. Trading 

companies validated by chambers can provide 

that extra layer of trust essential to global trade, 

he added, citing ‘ChamberTrust’ as an example. 

Sergio Papini Ricardo Benitez Mohamed Guermazi Sergio Ruiz Sierra Georges Fischer
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“Chambers of commerce 
are the ideal partners to 
enhancing SME development. 
They might be in different 
countries and different 
economies, but SMEs have 
the same kind of problems.”
Charlotte Ruhe 
Director of Small Business 
Support at EBRD

Chandula 
Abeywickrema Baybars Altuntaş Daniela Bonzanini Andrea Tomat Charlotte Ruhe Volker Treier José Miguel 

Alonso de Ozalla
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FINANCE FOR SMES

Andrea Tomat, President of ICC 
Italy, opened the session by stating: 
“SMEs are the central point of the 
economic system because they 
create jobs and wealth.” New, 
alternative, and innovative financial 
solutions have found their way into 
the economy, however, he added, 
access by SMEs to new sources of 
finance has been constrained by the 
global financial crisis. 

José Miguel Alonso de Ozalla, 
General Sub-Director of Santander 
Bank, explained that banks 
have had to adapt to find new 
solutions for SME financing. He 
introduced ‘Santander Advance’, a 
new programme that has proven 
successful in many markets. Mr de 
Ozalla underlined three core areas 
to transform the business of SMEs: 
business models, credit processes, 
and development programmes.

Volker Treier, Deputy Chief 
Executive and Managing Director 
of International Economic Affairs 
at the Association of German 
Chambers of Industry and 
Commerce, spoke about the role 
chambers play in helping SMEs 
find solutions to their challenges. In 
Germany, it was noted, chambers 
provide financial consulting, 
prepare members for negotiations 
with banks, and help start-ups in 
compiling, creating, and evaluating 
their business plans. Training for 
SMEs is very important, and via 
the chamber’s programming, SMEs 
maintain and constantly improve 
their business models. 

Baybars Altuntaş, Vice President 
at EBAN (The European Trade 

Association for Business Angels, 
Seed Funds, and other Early Stage 
Market Players), emphasized 
the importance of innovation in 
economic development and also 
pointed out the difficulties in 
financing new business ideas due 
to the financial crisis. EBAN, a 
pan-European representative for 
the early stage investor, unites over 
150 member organizations from 
more than 50 countries, represents 
a sector estimated to invest €7.5 
billion a year, and plays a vital role 
in Europe’s future, notably in the 
funding of SMEs and investing in 
entrepreneurs. He said bringing 
together entrepreneurs and 
business angels would create new 
jobs and urged chambers to put 
in place a similar business angel 
network in their operations.

Chandula Abeywickrema, Chairman 
of Banking with the Poor Network 
(BWTP), an initiative of the 
Ceylon Chamber of Commerce, 
illustrated how the BWTP focuses 
on the capacity of micro, small, and 
medium sized enterprises (MSMEs). 
BWTP consists of members that 
represent the major microfinance 
markets in the region, provides 
policy advocacy, and promotes a 
friendly regulatory framework that 
aids micro entrepreneurs and helps 
commercialize MSME products  
and services. 

Daniela Bonzanini, Chairman of 
Factory Chain International, said 
international factoring provides 
SMEs with liquidity, flexibility, risk 
management, predictability and 
control over their performance. 
It also allows them to seize the 

opportunities left open by banks, 
participate more competitively, and 
reduce risks of lending.

Ms Bonzanini said there are five 
major factors influencing the 
growth of factoring: 

•  SMEs are underfunded
•  the risk of lending has been 

reduced
•  increasing demand for efficient 

collection mechanism and 
protection against bad debt

•  cross-border open account trade 
is on the rise 

•  legal and regulatory frameworks 
are improving in emerging 
markets. 

Charlotte Ruhe, Director of Small 
Business Support at the European 
Bank for Reconstruction and 
Development (EBRD), presented 
“The Small Business Initiative”, a 
toolbox addressing SME needs 
such as financing through financial 
institutions, co-financing with 
commercial banks, direct financing 
for small businesses, business 
advice, and policy dialogue. 
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TRUST IN GOVERNMENT

“The reputation of governments is at an all-

time low,” stated John Longworth, the session’s 

moderator and Director General of the British 

Chambers of Commerce. For the business 

community, this trust translates into confidence 

in government. How can a society rebuild 

trust in its government? And what is the role 

of chambers and the business community in 

establishing confidence and trust in society? 

These questions underlined the discussion during 

the workshop, as different speakers contributed 

their views on how to find a solution to a 

preoccupying and global problem.

Kathryn Beiser, Global Chair of Corporate 

Practice at Edelman, showcased the Edelman 

Group’s methodology in measuring the level of 

trust in governments. The methodology, which 

involved 3,300 respondents in 27 countries, 

showed that the general population tended to be 

more sceptical than the informed population in 

terms of trust. She then listed 16 key attributes to 

building trust, highlighting in particular:

•  integrity: ethical business practices

•  engagement: treating employees well, and 

communicating frequently and honestly

•  quality: offering high quality products and 

services

• purpose: partnering with NGOs

•  operations: ranking on a global list of top 

companies. 

Fernando López Fernández, Chairman of ICC 

Guatemala, said one of the main reasons for this 

lack of trust is corruption. He shared examples 

of corruption across Latin American countries 

such Honduras, Chile, Brazil, Venezuela, and 

Guatemala. In order to fight this, he shared 

Guatemala’s experience in creating a movement 

of 26 organizations from all sectors that have 

joined forces to tackle this issue. “Only by getting 

involved can we fight mistrust,” he stated. 

Atiqullah Nusrat, CEO of the Afghanistan 

Chamber of Commerce and Industry (ACCI), 

illustrated the important role of the chamber 

during the country’s past two elections. The 

candidates included economic issues as part 

of their campaign programmes thanks to their 

relations with ACCI. He shared their priority 

areas, mainly private sector reform and the 

business environment, and also pointed out new 

opportunities for foreign investors.

Kiprono Kittony, National Chairman of the 

Kenya National Chamber of Commerce and 

Industry, highlighted the important steps the 

chamber has taken in recent years in addressing 

general mistrust. Trust, he expressed, can be 

obtained by fighting corruption and working 

with governments on security issues. With these 

challenges, he added, the chamber has had to 

address the absence of laws and cooperate with 

the government to establish new frameworks. 

“When I arrived 
at ACCI in 
2004, the 
chamber was not 
recognized by 
the government. 
We had to face a 
lot of struggles 
in order to 
communicate 
and collaborate 
with them.”

Atiqullah Nusrat
CEO of ACCI

Atiqullah Nusrat Kathryn Beiser



“Turkey’s commitment 
to hosting the G20 in 
2015 includes ensuring 
the inclusiveness of 
SMEs in the process.”
Rifat Hisarcıklıoğlu 
President of the Union of 
Chambers and Commodity 
Exchanges of Turkey

Rifat Hisarcıklıoğlu Jeff Hardy Harold (Terry) McGraw Aydın Adnan Sezgin Sarp Kalkan Charlotte Ruhe James Bacchus
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SETTING G20 BUSINESS PRIORITIES

The Business 20 (B20) is a vital 
mechanism for businesses to 
articulate priorities and to tangibly 
contribute to building sustainable 
economic growth. “The B20 is 
not only about development, but 
also about the distribution of our 
recommendations,” stated Jeff 
Hardy, Director of the ICC G20 
CEO Advisory Group and also the 
session’s moderator.

Rifat Hisarcıklıoğlu, President 
of the Union of Chambers and 
Commodity Exchanges of Turkey 
(TOBB), presented the difference 
between the G20, a platform where 
leading policies are made, and 
the B20, a platform to hear the 
voice of business. He stressed the 
importance of chambers in engaging 
globally with the B20 in order to 
develop new ideas and to solve the 
central problems affecting SMEs. 

Mr Hisarcıklıoğlu added that 
the role of SMEs in economic 
growth and job creation must 
be taken into consideration and 
integrated into the work of the 
G20. Businesses, of all sizes, must 
stand together to deliver real-
world input to policymaking and 
to seek the commitment from G20 
leaders to implement business 
recommendations.

Harold (Terry) McGraw, ICC 
Chairman and Chairman of 
McGraw Hill Financial, shared 
how in past decades, 85% of the 
world’s GDP was located in Europe, 
the US, and Japan. Today, this 
group of nations makes up just 
50% of world GDP. Within this 
context, Mr McGraw highlighted 

the important role of ICC in 
creating relationships between 
governments and businesses as 
well as in representing businesses 
from all economies in order to work 
together and develop the G20 
building processes. 

Aydın Adnan Sezgin, Ambassador 
of the Republic of Turkey in Italy, 
explained how Turkey seeks 
dialogue with all countries in order 
to provide global responses to 
global challenges. He mentioned 
three fundamental issues that 
have to support these actions: 
inclusiveness, implementation, and 
connection. Some of the Turkish 
government’s targets are the 
facilitation of public and private 
investments, job creation, the 
creation of sustainable growth, the 
removal of discriminatory barriers, 
the setting of energy priorities, and 
transparency.

Sarp Kalkan, B20 “Sherpa”, 
presented the B20’s four main 
objectives in 2015: 

•  drive actions as business leaders
•  speak with a common voice
•  positively influence policy makers 

at a global scale
•  support a continuum of agendas 

from one G20-B20 presidency to 
another 

He also highlighted the six task 
forces: 

•  infrastructure and investment
•  trade
•  anti-corruption
•  SMEs and entrepreneurship 
•  employment
•  financing growth

Ibrahim Burkay, President of the 
Board of Directors of the Bursa 
Chamber of Commerce and 
Industry (BTSO), spoke in more 
detail about the task force on 
SMEs and entrepreneurship. In his 
opinion, SMEs must have wider 
access to finance, markets, skills 
and talents, as well as an innovative 
ecosystem and digital economy. 

Picking up on this point, Charlotte 
Ruhe, Director of Small Business 
Support at EBRD, agreed on 
the necessity of supporting and 
involving SMEs and entrepreneurs 
in global trade. She stated: “Our 
main goal is to guarantee access 
to innovation, to education, and to 
economic growth.”

James Bacchus, Chair of the 
ICC Commission on Trade and 
Investment Policy, focused on 
the importance of taking action 
against protectionism in order to 
demonstrate commitment against 
protectionism. He called for the 
ratification of the TFA, highlighting 
its importance as a tool for 
accessing to global trade. 
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12 PRINCIPLES THAT POWER 
EXCEPTIONAL GOVERNANCE

Vernetta Walker, Vice President of 
Programs and Chief Governance 
Officer of BoardSource, introduced 
the 12 principles that make boards 
exceptional. Exceptional boards 
are a source of power; they bring 
active engagement and support 
efforts in pursuit of the overall 
mission. The difference between 
exceptional boards and other 
boards lies in their thoughtfulness 
and intentionality, their action and 
engagement, and their knowledge 
and communication.

The 12 principles that power 
exceptional governance are:

1st principle – “Constructive 
partnership”: exceptional boards 
govern in constructive partnership 
with the chief executive, 
recognizing that the effectiveness 
of the board and chief executives 
are interdependent.

2nd principle – “Mission driven”: 
exceptional boards shape and 
uphold the mission, articulate a 
compelling vision, and ensure the 
congruence between decisions and 
core values.

3rd principle – “Strategic thinking”: 
this principle refers to the ability to 
allocate time to things that matter 
most and continuously engage 
in strategic thinking to hone the 
organization’s direction. There 
are three modes of governance: 
fiduciary, strategic, and generative. 
Boards that are adept at all three 
modes add the most value to the 
organization.

4th principle – “Culture of inquiry”: 
exceptional boards institutionalize 

a culture of inquiry, mutual respect, 
and constructive debate that leads 
to sound and shared decision 
making.

5th principle – “Independent-
mindedness”: when making 
decisions, board members put the 
interests of the organization above 
all else.

6th principle – “Ethos of 
transparency”: exceptional boards 
promote an ethos of transparency 
by ensuring that stakeholders and 
interested members of the public 
have access to appropriate and 
accurate information regarding the 
chamber.

7th principle – “Compliance with 
integrity”: this principle means 
promoting strong ethical values 
and disciplined compliance 
by establishing appropriate 
mechanisms for active oversight.

8th principle – “Sustaining 
resources”: exceptional boards link 
bold visions and ambitious plans 
to financial support, expertise, and 
networks of influence.

9th principle – “Results-oriented”: 
means to measure the organization’s 
advancement towards a mission 
and evaluate the performance, 
effectiveness, and impact of major 
programmes and services.

10th principle – “Intentional board 
practices”: exceptional boards 
intentionally structure themselves 
to fulfil essential governance duties 
and to support organizational 
priorities, with a focus on board 
composition, committee structures, 
and meeting agendas.

11th principle – “Continuous 
learning”: refers to the ability 
to embrace the qualities of a 
continuous learning organization, 
evaluating their own performance 
and assessing the value the board 
adds to the organization.

12th principle – “Revitalization”: 
exceptional boards energize 
themselves through planned 
turnover, thoughtful recruitment, 
and inclusiveness. They understand 
the importance of fresh 
perspectives and the risk of  
closed groups. 

“Undeniably, 
exceptional boards 

are a source of 
power; they add 

active engagement 
and support efforts 

in pursuit of the 
mission.”

Vernetta Walker 
Vice President of Programs 

and Chief Governance 
Officer of BoardSource

Vernetta Walker
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Lv Jianzhong Patrick Lambert Georgy Petrov Kate Carnell Jemal Inaishvili

NETWORKS

Business networking comes in a 
variety of forms and styles; and 
for many companies, it is the 
first reason to join a chamber of 
commerce. Business markets are 
made up by networks of companies 
related to each other in different 
ways. 

Kate Carnell, CEO of the Australian 
Chamber of Commerce and 
Industry and moderator of this 
session, explained how networks 
have proven themselves in 
leveraging new business, improving 
productivity, and aiding in the 
development of new products and 
innovations. New business networks 
are emerging daily, providing new 
and exciting opportunities for 
business exchange and innovation.

Lv Jianzhong, Chairman and 
Founder of Tang West Market 
Group (TWMG), explained the Silk 
Road Economic Belt project created 
to facilitate trade, investment, and 
sustainable development among 
the countries of Asia, the Middle 
East and Europe. He said this 
initiative is an invitation to ride the 
express train of China’s economic 
development. He also shared details 
on the partnership between ICC, 
WCF and the China Chamber of 
International Commerce, which 
helps to connect the chambers 
located along the Silk Road.

Ms Carnell pointed out the 
importance of encouraging women 
to set up businesses, because 
women are an important part of 
the business world. Moreover, the 
ACCI Indian Ocean Rim initiative, 
supported by the Australian 

government, works to create 
networks that empower women 
to prosper in business. Working 
with chambers and women 
entrepreneurs from Africa, the 
Gulf, and South Asia will: “create a 
win-win collaboration between the 
businesses in these regions and the 
Australian ones.”

Georgy Petrov, Vice-President of 
the Russia Chamber of Commerce 
and Industry, spoke about the 
birth and the growth of the BRICS 
countries (Brazil, Russia, India, 
China, and South Africa), the five 
main actors of the new emerging 
economy. He highlighted some 
disagreements and obstacles 
faced by the BRICS and said that 
in order to solve them, chambers 
must work with the BRICS Business 
Council to create dialogue between 
organizations, identify main 
obstacles, and propose solutions. 

Patrick Lambert, Director of the 
EU’s Executive Agency for Small 
and Medium-sized Enterprises 
(EASME), presented a successful 
example – the SOLWA Team 
Enterprise – an enterprise network 
in which innovative SMEs have 

displayed international aspiration. 
EASME’s main objective is to help 
ambitious SMEs innovate and 
grow internationally. In order to 
do this they provide: advisory and 
partnership services, access to 
finance, organization of missions 
and events, and support to 
innovation. He also highlighted the 
relevance of networks for chambers 
of commerce because they offer 
access to additional information 
and collaboration. 

Jemal Inaishvili, President of the 
Confederation of Asia-Pacific 
Chambers of Commerce and 
Industry (CACCI), emphasized 
the relevance of their activities 
in the regional economy and its 
growth, and underlined several 
tools that CACCI is using to face 
the challenges and opportunities 
of globalization. Some of the tools 
mentioned were: conferences to 
exchange ideas on the measures 
of cooperation, presidential visits 
to discuss international trade with 
international and local members, 
interaction through service councils, 
linkages between international 
and regional organizations, and 
information exchange. 

“The Chinese 
economy has 
become a driver for 
growth in countries 
around the world.”

Lv Jianzhong 
Chairman and Founder of 
TWMG
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YOUTH ENTREPRENEURSHIP

This session focused on good 
practices in youth entrepreneurship 
training. The panel, which included 
three organizations providing 
youth entrepreneurship training, 
was selected through the WCF 
network following a global call 
for demonstrated good practices. 
These organizations were joined 
by three young entrepreneurs 
that had undergone their training 
programmes. Anthony Gribben, 
Senior Specialist at the European 
Training Foundation, moderated 
a question-and-answer session 
that drew active engagement from 
both conference delegates and the 
online community on Twitter. This 
enabled real-time global outreach 
with questions and comments 
for the panel arriving from all 
continents.

Hilde Schuddinck of the Voka 
Chamber of Commerce and 
Industry in Belgium, highlighted 
how her chamber had created 
learning networks where young 
budding entrepreneurs shared 
their experiences, from initial idea 
to start-up to eventual growth. A 
professional mentoring service 
provided by the chamber’s 
members reinforced these learning 
efforts. Ms Schuddinck also said 
that engaging local banks made 
the link between business plan and 
access to finance easier.

The Academy of Georgian Chamber 
of Commerce represented by 
Eka Gegeshidze, and Junior 
Achievement, a local NGO, spoke 
about building the entrepreneur-
readiness of secondary school 
pupils by focusing particularly 

on financial literacy. This practice 
demonstrated how the chamber 
championed the entrepreneurship 
cause. One of the challenges 
was ensuring that the entire 
schooling system had access to 
entrepreneurship education. As a 
result, the two groups initiated talks 
with the government with a view to 
mainstreaming entrepreneurship in 
secondary education.

Landing Sanneh of the Gambia 
Chamber of Commerce’s youth 
development project, argued 
that for youth entrepreneurship 
training to have an impact it 
needs to be embedded into 
the wider entrepreneurship 
ecosystem. This includes policy 
support (Gambia’s youth affairs 
ministry was a critical partner for 
entrepreneurship development) 
and direct engagement with the 
finance sector.

Representing the private sector, 
Anna Nadgrodkiewicz of the 
Center for International Private 
Enterprise (CIPE) discussed 
youth entrepreneurship training 
in a wider context. She said it 
is important to fight against 
corruption and warned against 
over-taxation that discourages 
youth entrepreneurship. She said 
chambers of commerce and other 
public institutions should work 
together to lobby governments 
to enact youth entrepreneurship-
friendly policies. 

A common point raised by the 
three young entrepreneurs was the 
importance of having a supportive 
environment for entrepreneurship 

and the need for more flexible and 
innovative ways to access finance 
for start-up projects and beyond. 
The young entrepreneurs were Lami 
Kanteh, CEO and founder of Eye 
Africa TV, Gambia; Lasha Kheladze, 
young entrepreneur, Georgia; and 
Wim van Buynder, Co-founder of 
Next Apps, Belgium.

Mr Gribben concluded the dynamic 
session by highlighting the 
diversity and potential of shared 
learning among entrepreneurship 
training providers from developing, 
transitioning, and market economies, 
further adding that there are more 
commonalities than differences. 

“When it comes to 
entrepreneurship, it is 
not just about teaching 
skills it is also about 
changing attitudes.”
Anna Nadgrodkiewicz 
Director of Multiregional 
Programs at CIPE

Eka Gegeshidze

The three good practices shared on the panel are available at: www.etf.europa.eu

Wim Van 
Buynder Lami Kanteh Lasha Kheladze Hilde Schuddinck Landing Sanneh
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ATA CARNET – YOUR PASSPORT TO 
WORLD TRADE

“ATA positively impacts the 
economy, employment, and trade,” 
stated Cynthia Duncan, Chair of 
the World ATA Carnet Council 
(WATAC) and Counsel and Senior 
Vice President at the US Council 
for International Business (USCIB). 
She presented the ATA Carnet 
as a single document enabling 
companies to move goods duty-
free and tax-free across frontiers for 
up to one year.

Fredrik Edholm, Trade and Customs 
Advisor at the Stockholm Chamber 
of Commerce, explained how 
customers are supported thanks 
to the ATA Carnet, which covers 
almost all types of goods, including 
commercial samples, professional 
equipment and items for trade fairs. 
Mr Edholm stated that the ATA 
System consists of a network of  
75 countries and provides benefits  
for customers, businesses,  
and chambers. 

Ana Rubio, Planning and Control 
Department of the Spain Chamber 
of Commerce, explained the four 
steps required to join the ATA 
network: ratifying the Istanbul 
Convention; informing the World 
Customs Organization (WCO) 
Secretary General; appointing the 
national guaranteeing organization; 
and defining the rules applicable to 
the operation of the system. 

Janike Heimonen, International 
Affairs Advisor at the Finland 
Chamber of Commerce, highlighted 
the role, responsibilities, and 
requirements of national 
guaranteeing organizations that 
act as guarantors to their national 

customs as well as to foreign 
ATA organizations. Their main 
responsibilities and functions 
are issuing and regularizing ATA 
Carnets, defining the procedures for 
issuing Carnets, setting competitive 
pricing, and implementing a 
security deposit system. 

Mahdi Al Mazim, Director of 
Member Relations at the Dubai 
Chamber of Commerce and 
Industry, explained how to make 
the ATA Carnet business a viable 
activity, listing four necessary 
components: giving customers 
information on the product and 
its benefits while understanding 
their needs; making the product 
more attractive and considering 
alternatives to ensure price 
competitiveness; offering efficient 
distribution channels to customers 
and improving customer service; 
and enhancing the importance 
of word of mouth by using social 
media and any other possible 
means to ensure appropriate 
promotion of the product. 

Luca Ugona, Anti-Fraud 
Services at the Torino Customs 
Office, described how the 

national temporary admission 
procedure allowed for direct 
relationships with customs, 
better negotiating capacities, 
longer temporary admission, 
computerized procedures, and 
multiple procedures required to 
visit different countries. The ATA 
Carnet, in comparison, is a single 
document for multiple operations 
and countries with no guarantees 
required to be presented at 
customs’ offices, even if the 
temporary admission period is 
shorter and procedures are not 
computerized. 

Maurizio Meirano, Manager, Export 
and Domestic Sales of Fiat Chrysler 
Automobiles (FCA) Group Services, 
shared the company’s mission 
statement, which is to support the 
group’s worldwide finance, tax, 
human resources, and customs’ 
processes in a professional, 
efficient, and cost effective way. He 
noted that FCA used ATA Carnets 
because they are a simultaneous 
replacement of customs documents 
and guarantees. 
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“We are good 
friends of customs 
so we pay attention 
that duties are 
paid.”

Janike Heimonen 
International Affairs Advisor 
at the Finland Chamber of 
Commerce

Cynthia Duncan  Luca Ugona



EMERGING HYBRID MEMBERSHIP MODELS

Chambers and their membership 
models are evolving, thus 
consequently increasing the need to 
explore new ways of engagement 
in order to remain relevant to their 
members. Paula Martin, General 
Manager of the Sydney Business 
Chamber/NSW Business Chamber, 
gave the opening remarks as the 
session moderator. 

Technological tools that easily 
provide people with information  
call into question the very need  
for chambers. How can this issue  
be addressed?

Greg Melia, Chief Membership 
and Volunteer Relations Officer 
at the Center for Association 
Leadership (ASAE), argued that the 
traditional business model has been 
challenged. What causes chambers 
to search for new opportunities 
is the need to find a new lens for 
value, a new return on investment 
frames, and the possibility to 
extend reach and growth. Moreover, 
they also have to face challenges 
such as complexity, new thinking 
requirements, different needs, 
stagnation, or decline.

While people and companies are 
constantly searching for information 
online rather than through their 
chambers, people still continue to 
join them. He stated: “The most 
important thing is innovating… your 
membership strategy to create 
special segments of the market.” 

Mr Melia made several suggestions 
for chambers to implement,  
such as:

•  creating a portfolio of 
engagement options

•  appealing to both individuals  
and organizations

• serving many niche segments
• leveraging technology.

Moreover, he outlined an action 
plan, which included the following 
advice: “Define your goals”, 
“Examine your current state of 
affairs”, and “Identify your market.” 
Mr Melia stressed the importance 
of youth engagement in building 
stronger relations and concluded by 
explaining the role of individuals in 
membership systems.

Mick Fleming, Vice Chair of ICC 
WCF and President and CEO of 
the Association of Chambers of 
Commerce Executives (ACCE), 
presented the Horizon Initiative: 
Chambers 2025, which proposes 
eight influences that will be shaping 
the next decade for chambers of 
commerce. 

These include:

•  the nature of belonging  
and gathering

• communications technology
• scarcity and abundance
• global impacts
• population shift
• political and social fragmentation
• resource alignment
• catalytic leadership. 

“The context in 
which companies 
will operate in the 
future will be more 
fragmented because 
people will ask for 
more packages of 
different things.”
Mick Fleming 
Vice Chair of ICC WCF and 
President and CEO of ACCE

“If you want to be 
recognized as a 
business leader, you 
have to invest in 
chambers’ models.”
Greg Melia 
Chief Membership and 
Volunteer Relations Officer  
at ASAE

Mick Fleming Peter MihokGreg Melia Paula Martin
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METROPOLITAN CITIES

This session focussed on the 
role of metropolitan cities in the 
new economic landscape and 
presented an overview of different 
cities around the world including 
London, Orlando, Bogota, and 
Lagos. The session was moderated 
Jean-Yves Durance, Vice President 
of Paris Ile-de-France Regional 
Chamber of Commerce and 
Industry, and Chair of the Club of 
European Metropolitan Chambers 
of Commerce and Industry. Mr 
Durance opened the session by 
stating that metropolitan cities 
are the real engine of growth and 
development everywhere in  
the world.

Alexey Ershov, Vice President of 
Smarter Cities IBM, explained IBM’s 
work in making smarter cities all 
over the world. In Madrid, they 
worked to help the city cut costs 
and manage problems connected 
to garbage. In Rio, they developed 
a system to prevent and cope with 
natural disasters. They assisted 
Stockholm with reducing traffic 
and improving air quality using 
congestion charging. In the 
Netherlands, big data analytics 
helped to keep water levels under 
control. IBM has also worked with 
Apple, developing apps to ease 
the life of citizens and facilitate the 
work of mayors.

Colin Stanbridge, Chief Executive of 
the London Chamber of Commerce 
and Industry, discussed the role of 
the chamber in the development 
of the metropolitan area. In recent 

years, the chamber has partnered 
with transport providers to ask the 
government for more investments 
in order to improve the city’s 
mobility. Their goal is to convince 
authorities to spend more of the 
taxes raised in London inside the 
city, in improving transportation, 
– for example by building more 
bridges – as well as investing in 
schools, health, and other social 
services.

Jacob V. Stuart, President of the 
Central Florida Partnership, said the 
public, private, and independent 
sectors must be elevated by cities. 
He also explained some powerful 
trends that leaders need to deal 
with: the work force, transportation 
and infrastructure, and poverty 
and homelessness. He highlighted 
three leading examples of chamber 
success in helping cities change 
and deal with the above mentioned 
trends: the Learn to Earn in Dayton, 
the Greater Des Moines, and the 
Central Florida Partnership. These 
initiatives are active in the ACCE 
Metropolitan Cities Council.

Monica de Greiff, President of the 
Bogota Chamber of Commerce, 
spoke about the growth of Bogota 
into a great metropolitan city but 
still faced with several challenges. 
Bogota has the best human talent 
in Colombia, the biggest labour 
market in the country, and one of 
the best business environments in 
Latin America. The city has become 
a world cultural landmark and is 
the venue for many international 

events. Its metropolitan area 
now has to face several major 
challenges, for which the chamber 
of commerce plays a key role.

Alhaji Bello, President of the 
Lagos Chamber of Commerce and 
Industry, defined a metropolitan 
area as a city consisting of a 
densely populated urban core and 
its less-populated surrounding 
territories. According to this 
definition, Lagos is the 9th largest 
metropolitan area in the world, 
representing the commercial 
hub for Nigeria and West Africa 
and hosting the region’s largest 
seaports and airports. 

Lagos represents a lot of 
challenges and opportunities for 
the business community within the 
transportation, waste management, 
infrastructure, and construction 
sectors. 
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“Not only do cities 
drive regions, but 
regions themselves 
have to drive cities. The 
condition of suburban 
areas is evidence of 
the political skills of 
mayors.”
Jacob V. Stuart 
President of the Central 
Florida Partnership

Jacob StuartMonica de Greiff Colin Stanbridge Alexey Ershov Jean-Yves Durance Alhaji Bello



THE FUTURE OF ORIGIN

The topic of this session was 
the certification of origin and 
the different systems and rules 
implemented by chambers of 
commerce. Each speaker described 
their national experiences in dealing 
with origin of goods and trade 
facilitation services.

Lee Ju Song, Regional Director of 
ICC Asia, moderated the session. 
Introductory remarks on the 
work done by the International 
Certificates of Origin (CO) Council 
were provided by Peter Bishop, 
Deputy Chief Executive of the 
London Chamber of Commerce.

In her opening remarks, Ms Lee 
said that due to changes in the 
dynamics of supply chains as well 
as changes in investment patterns 
and trade trends, origin criteria 
face various challenges. Criteria 
for non-preferential origin has 
become more complex as re-export 
accounts for a fairly large proportion 
of major trading countries’ total 
exports, sometimes as much as 
45%. The session provided an 
excellent opportunity for chambers 
to discuss the future of origin and its 
potential impact on the role played 
by chambers in creating a “trusted” 
trade environment and trader’s 
programme.

Mr Bishop stated that origin was 
not an issue in the early days when 
there were no political borders. 
With the development of national 
boundaries, origin became a crucial 
factor to establishing provenance as 
confirmation of quality. He stated: 
“As a result, chambers came into 

the equation as organizations 
which could give a trusted and 
independent view, a role they have 
played for around 120 years in the 
issuance of CO.” He also added: “I 
believe that origin is a meaningful 
part of a transaction.”

Milena Budimirović, Technical 
Officer at the World Customs 
Organization (WCO), spoke about 
the implementation of the WTO’s 
Trade Facilitation Agreement 
(TFA) and new opportunities 
for cooperation with the private 
sector. She also informed the 
participants of the key objectives 
of the Mercator Programme, which 
provides tailor-made technical and 
capacity building assistance as 
well as information on harmonized 
implementation, based on WCO’s 
global standards and effective 
coordination among all the 
stakeholders. Ms Budimirović added 
that this programme is beneficial 
to developing and least developed 
countries, government agencies, 
donor institutions, and the private 
sector.

Chambers of commerce play a 
crucial role in defining origin. 
Marc Bauer, Head of Foreign 
Trade at the Stuttgart Chamber of 
Commerce and representing the ICC 
Commission on Customs and Trade 
Facilitation, stated that ICC observes 
the proliferation of non-preferential 
rules of origin as an increasing 
barrier to cross-border trade. In 
addition, ICC is calling for a standstill 
until either a multilateral agreement 
or sectoral agreements can be 

reached. Mr Bauer, who called for 
the consolidation of trust in CO 
and improvement in application 
procedures, further stated: “Customs 
authorities need legal certainty for 
the application of trade policy.”

For Martin van der Weide, Policy 
Advisor on the subject of origin 
at the Netherlands Chamber of 
Commerce, there are no longer 
desks for CO in the Netherlands 
because 75-80% of CO documents 
are processed electronically. 
He explained that electronic 
certification of origin is the 
most commonly used system 
by the Netherlands Chamber of 
Commerce. Chambers from Paris, 
the Netherlands, China, UK, Korea, 
and Dubai are uploading their CO 
information onto the ICC WCF 
CO verification website platform 
on a daily basis. “We are in an in 
between period, going from paper 
to completely electronic messages,” 
said Mr van der Weide.

Andrew Willcocks, Senior Adviser on 
Trade Facilitation at the Australian 
Chamber of Commerce, encouraged 
chambers to pave the way for the 
future by creating a “trusted trade 
environment”, with trusted traders 
and self-certification options 
included in FTAs. He underlined 
that FTAs are establishing new 
opportunities for trade and that the 
first step towards the promotion of 
trade and the facilitation of unified 
systems is transparency. 

Peter Bishop Milena Budimirović Lee Ju Song Marc Bauer Martin van der Weide Andrew Willcocks
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WOMEN ENTREPRENEURS

What are the major hurdles faced by 
women trying to succeed in business 
across the world? Lack of pay 
equity? A shortage of opportunities 
in senior roles? How about well-
meaning employment laws that aim 
to help women but end up harming 
them? Or the impact of conflict and 
natural disaster?

These were some of the topics 
that emerged in “Women Mean 
Business”, a roundtable hosted 
by the Australian Chamber of 
Commerce and Industry (ACCI). 
The lively breakfast event sought 
to discuss ways to improve 
women’s economic empowerment 
across the Indian Ocean Rim and 
across the world.

The highly successful event 
drew more than 40 participants, 
including representatives from 
chambers across the Indian Ocean 
rim, from Africa, South Asia, the 
Middle East and Australia, as well as 
chamber representatives from the 
Pacific islands. Officials from the UN 
Procurement Division and ICC were 
also present. Under the guidance of 
meeting chair Kate Carnell, CEO of 
ACCI, participants shared success 
stories from their own region, 
giving insight into the breadth 
of challenges faced by women in 
business across the world.

The roundtable launched ACCI’s 
efforts to support women’s 
economic empowerment during 
Australia’s time as chair of the 
Indian Ocean Rim Association 
(IORA). Using a “think global and 

act local” approach, the initiative 
aims to leverage the influence and 
connectivity of the international 
chamber network to improve 
women’s economic empowerment, 
a priority for IORA. Support for 
the project was received from the 
Australian Department of Foreign 
Affairs and Trade.

As part of the initiative, ACCI will 
work with IORA members Indonesia, 
South Africa, and the United Arab 
Emirates (UAE) to support culturally 
relevant initiatives that will advance 
women’s economic empowerment in 
their country and across their region.

The Indian Ocean Rim, spanning 
from Australia to Africa via 
Southeast Asia, India and the Middle 
East, accounts for a large share 
of the global economy and has 
tremendous potential for growth. 

It is home to about two billion 
people, nearly a third of the 
global population. It includes 
five G20 nations and 10 fast-
growing economies, as well as 
less-developed and war-ravaged 
countries. It is rich in precious 
minerals, metals and other natural 
resources, valuable marine resources 
and energy for industries. It has 
abundant agricultural wealth, with a 
variety of products grown on a large 
mass of arable land. It is the world’s 
third largest ocean, carrying half of 
the world’s container ships, a third of 
the bulk cargo traffic, and two-thirds 
of the world’s oil shipments.

IORA, launched in 1997, now includes 
20 member countries (Australia, 
Bangladesh, Comoros, India, 
Indonesia, Iran, Kenya, Madagascar, 
Malaysia, Mauritius, Mozambique, 
Oman, Seychelles, Singapore, South 
Africa, Sri Lanka, Tanzania, Thailand, 
UAE and Yemen) and six dialogue 
partners (China, Egypt, France, 
Japan, the United Kingdom and the 
United States).

At the “Women Mean Business” 
roundtable, 20 international 
chamber leaders signed a Statement 
of Support that committed them 
to champion women’s economic 
empowerment in their own spheres 
of influence, across the Indian Ocean 
Rim and beyond.

Signatories included Ms Carnell, ICC 
Secretary General John Danilovich 
and Confederation of Asia Pacific 
Chambers of Commerce and 
Industry (CACCI) President Jemal 
Inaishvili. Representatives of 
the New South Wales Business 
Chamber and the Chamber of 
Commerce and Industry Western 
Australia also signed on.

Businesspeople from Australia and 
abroad are invited to get involved 
in efforts to improve gender 
equality through the initiative. 
For further information or to be 
kept updated on the project email 
wmb@acci.asn.au. 
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CHAMBERS OF COMMERCE –  
NOT YOUR USUAL CRIME FIGHTERS

“As criminals become more and 
more sophisticated, chambers 
can help their member companies 
to become aware and protect 
themselves from potential dangers,” 
opened Pottengal Mukundan, 
Director of ICC Commercial Crime 
Services (CCS). CCS combats several 
types of crimes affecting business, 
he added, from piracy on the high 
seas and trade finance fraud to 
counterfeiting and cybercrime. 

Remy Laurent, President of the Jura 
Chamber of Commerce and Industry, 
presented the Alerte Commerces 
device launched by their chamber 
and now spread to more than 55 
chambers of commerce across 
France. This interactive SMS 
alert system provides real time 
communication between the police 
and shopkeepers. Following the 
report of a business crime, the police 
transmit an SMS alert to association 
members with details about the 
suspected criminal. This has allowed 
businesses to remain vigilant and 
on some occasions has even led to 
the apprehension of the perpetrator. 
Shopkeepers also receive a logo to 
show customers their participation 
in this crime prevention system. 

Nynne Norman Scheuer, Chief 
Advisor at the Danish Chamber 
of Commerce, presented the 
‘Crimestat’ project, which is used to 
share information that can prevent 
crime. The project, designed for 
use by shopkeepers, allows users to 
freely access an online registration 
system containing reports and 
detailed information about risky 
areas. Users can share videos, 
pictures, and other information 

on criminal activity with a goal to 
preventing future attacks. There are 
currently 7,453 shops linked to this 
system.

Elizabeth Thomas-Raynaud, 
Senior Policy Manager at the ICC 
Commission on Digital Economy and 
the Commission on Marketing and 
Advertising, focused on cybercrime, 
which was estimated to cost US$113 
million in 2013. Cybercrime takes 
place in various forms including 
identity theft, bank or e-commerce 
fraud, theft or manipulation of data, 
cyber terrorism, and cyber stalking. 

She shared ICC’s most recent 
practical guide that offers 
chambers and businesses a simple 
process for raising awareness 
about online security. Designed 
as a conversation starter between 
information technology specialists 
and company management, the 
guide offers enterprises of all sizes 
and sectors ways of addressing 
cyber security challenges, and also 
ways of engaging the companies 
in their supply chains to also tackle 
these issues. 

Ivanhoe Lo Bello, President of 
Confindustria Sicilia and Vice 
President of Unioncamere, said 
that strong collaboration within 
the public services is necessary 
to fighting corruption. Illegal 
activities such as financial fraud and 
corruption illustrate that some public 
institutions are more vulnerable than 
others. Mr Lo Bello also stressed 
the importance of involvement by 
young people in promoting ethical 
and economical values in schools, 
especially in the south.

Jeff Hardy shared ICC’s anti-
counterfeiting initiative, BASCAP, 
which collaborates closely with 
the UN. He illustrated four main 
elements of the institutional 
framework and cooperation among 
states:
•  “follow the money approach”
•  how proceeds of crimes (POC) 

laws tackle intellectual property 
crime

•  recommendations to create 
modern and effective POC laws

•  turning POC recommendations 
into local actions. 

Wrapping up the discussions, Mr 
Mukundan showcased the broad 
scope of commercial crime services 
undertaken by ICC CCS. Container 
crimes are significant, he shared, as 
smuggling, weapons, counterfeits, 
and drugs can be transported 
through containers. Useful signs for 
identifying a secure container are 
door flaps, locking bars, and seals. 

Piracy, he added, is still a major issue 
in 2015. Just this year alone, there 
have been 84 attacks, 10 hijackings, 
191 hostages, and one person killed. 
Some of the most dangerous zones 
are Somalia and southern Asia. 

“Information and 
diligence are necessary 
because no one 
is immune from 
fraudsters.”
Pottengal Mukundan 
Director of ICC Commercial 
Crime Services

Remy Laurent Elizabeth Thomas-Raynaud Pottengal Mukundan Nymme Norman Sheuer Ivanhoe Lo Bello Jeff Hardy
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THE POWER OF THE CROWD

Ian Anderson, Marketing Director of ArchOver, 

presented the concept of crowd-funding, a new 

tool for the business community that has been 

particularly prominent in the UK and US. Mr 

Anderson views crowd-funding as a tool for all 

chambers of commerce to help business and one 

that is equally relevant to developing nations and 

emerging economies. 

David Stevenson, Editor in Chief of Alt Finance 

News, said banks are reducing their lending to 

SMEs, thus raising a need to find alternative 

funding. He stated: “The real challenge is to 

provide more education about the different 

options. Get that right, and institutional money 

will flood into the space.”

Crowd-funding, crowd-lending, peer-to-peer 

finance (P2P), marketplace lending, or alternative 

finance exists in forms such as donations, 

rewards, equity or loans. Though there are 

different terminologies used when defining 

crowd-funding, the scope of its application 

covers areas such consumers, purchasing, 

education, property, merchant, and SME credit. 

Kristine Pontoppidan, crowd-funding expert and 

Co-Founder at Rethink Challenge, shared the 

Danish experience in which only 10% of SMEs 

receive loans from banks, creating a large gap 

that makes crowd-funding the best alternative 

to traditional funding. The concept has evolved 

in today’s fast paced economy, however, she 

added, governments have reacted slowly to this 

development and remain sceptical about this 

form of funding. 

Ms Pontoppidan shared how European countries 

are doing in relation to this new trend, with 

new organizations such as FCA and European 

Securities and Markets Authority (ESMA) 

being formed. With no specific or harmonized 

regulation in Europe, Ms Pontoppidan urged 

that such a fragmented marketplace should not 

continue. Regulation is required; if not, business 

will not be able to benefit from trans-border 

investments.

Six strategies for chambers of commerce 

concluded the crowd-funding session: 

1) have balanced regulations

2) ensure harmonization

3) provide self-regulation/code of conduct

4) expose members to crowd funding

5)  prevent disruptive technologies and create 

business models 

6) “get the medium-sized companies on board”. 

“Crowd-funding is a fast 
emerging economy.”
Kristine Pontoppidan 
Crowd-funding expert and Co-Founder 
at Rethink Challenge

Kristine PontoppidanIan Anderson David Stevenson



BUY LOCAL – ACT GLOBAL

In response to challenging economic 
times, chambers are leading 
campaigns and programmes to 
encourage local communities and 
consumers to shop locally, and to 
support their country’s businesses 
through a variety of branding 
initiatives. “The stronger a local 
business is, the more opportunities 
it has to become internationally 
competitive,” said Ambrosio 
Bertolotti, Vice Chair of the ICC WCF.

Stefano Inama, Senior Advisor at 
the UN Conference on Trade and 
Development (UNCTAD), explained 
how least developed countries (LDCs) 
use Geographical Indications (GIs) to 
help generate income, reduce poverty, 
and uplift vulnerable groups. Mr Inama 
said that thanks to GIs, products 
from LDCs: “can be recognized 
by geographical origin indicating 
that it possesses a specific quality, 
reputation, or characteristic.”

Sandip Somany, President of ICC 
India and Past President of the PHD 
Chamber of Commerce, shared how 
‘Make in India’ grabbed international 
headlines as India’s new national 
programme designed to facilitate 
investment, foster innovation, enhance 
skill development, protect intellectual 
property, and build a best-in-class 
manufacturing infrastructure. Mr 
Somany said chambers of commerce 
should encourage domestic 
companies to meet international 
standards in order to help India 
become more globally competitive. 

Jay Byers, CEO of Greater Des Moines 
Chamber, presented the successful 
‘Buy into the Circle’ campaign, where 
500 companies pledged to spend 

5% of current out-of-area purchases 
within the area, which resulted in 
US$50 million returned to the local 
economy. In 2014, the campaign was 
relaunched with a new name and 
brand, ‘Look Local First’, but with 
the same objective. The results have 
meant more jobs in the community 
and increased tax revenues being 
invested in infrastructure and schools. 

Gerri Martinuzzi, Manager of the 
Department for Company and 
Market Development at the Florence 
Chamber of Commerce, presented 
the ‘Made in Italy’ website, which uses 
the appeal of Italian culture to help 
local producers of handicrafts and 
food products reach not only national 
but international visibility. As only 15% 
of firms with one or two employees 
have a website, the project offers 
a free consultancy service where 
artisans work with digital experts on 
creating or improving their digital 
strategies. 

Roland Bernard, President of the 
Commission on Tourism at the 
French Chamber of Commerce, 
presented the chamber’s certification 

programme for the hospitality and 
tourism industry. ‘High Hospitality’ 
aims to provide a homogenous 
tourism operation, reinforced through 
identity, notoriety, brand image, and 
economic importance, to ensure 
visitors keep coming back. 

Jean Martin Rakotozafy is President 
of the Chamber of Commerce 
and Industry of Antananarivo and 
Vice-President of the Federation of 
Chambers of Commerce and Industry 
of Madagascar. While the country 
has low levels of industrialization 
compared to the African average, the 
network of 24 chambers of commerce 
is actively engaged in promoting local 
products globally and encouraging 
respect for standards of quality.

Initiatives such as ‘I consume 
Malagasy, we all win’ and ‘Tsara – 
Made in Madagascar’, developed in 
cooperation with Air Madagascar 
and UNIDO, show how chambers 
can work together with local and 
international stakeholders to promote 
and help their local SME community 
grow. 

“Better infrastructures 
and schools mean more 
people choose to live in 
Greater des Moines and 
do business.”
Jay Byers 
CEO of Greater Des Moines 
Chamber

 Ambrosio Bertolotti Stefano Inama Roland Bernard Jean Martin Rakotozafy Sandip SomanyGerri Martinuzzi
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PUBLIC LAW CHAMBERS – WHAT FUTURE?

Arnaldo Abruzzini, Secretary 
General of EUROCHAMBRES, 
opened the session by stating 
that over the past 30 years, public 
law chambers have been under 
pressure to reform, restructure, 
and re-evaluate their activities. In 
recent years, he added, chambers 
in several countries have undergone 
major structural changes, including 
transforming into voluntary 
membership organizations. 
Mr Abruzzini questioned how 
chambers can protect and maintain 
their capacity to support the 
business community. 

Flavio Burlizzi, Director of 
Unioncamere Europe, shared 
the impact of the large reforms 
currently underway in Italian 
chambers, including large funding 
cuts. Mr Burlizzi believes chambers 
should confront some of the 
proposed changes in order to 
achieve an agreement that is 
beneficial for all parties.

Sharing the Algerian experience, 
Mohamed Chami said the country’s 
previous political situation saw the 
closure of many public chambers. 
In recent years, economic 
liberalization enabled some to 
reopen however, the chambers 
have had to self-finance themselves 
in order to survive as funds are 
no longer granted by the public 
administration. Mr Chami believes 
that public law chambers must 
lobby as part of their activities, not 
rely on public backing, and focus on 
helping entrepreneurs. 

Paulien Dirkzwager, Senior Advisor 
at the Netherlands Chamber of 
Commerce and Industry, explained 
why the reforms undertaken by 
Dutch chambers were necessary. 
She said the new organization of 
boards helped chambers become 
more effective in supporting the 
businesses in need of their help. She 
also noted that for a long period of 
time, only 12 chambers existed in 
the Netherlands, making it difficult 
to create a strong and unified voice. 

For Zelimir Kramarić, Vice President 
of International Relations at the 
Croatia Chamber of Commerce, 
it is necessary to restructure 
all chambers in Europe with a 
mandatory model, but the process 
should be well organized to avoid 
jeopardizing businesses. He added 
that another crucial issue chambers 
will face in the future is pushing 
companies to innovate and better 
utilize European funds. 

Hans-Jorg Schmidt-Trenz, CEO 
of the Hamburg Chamber of 
Commerce, highlighted the close 

relationship between the costs and 
benefits involved in being a part of 
the chamber system. He said that 
today’s chambers are best suited to 
delivering services in aggregation 
of interest, consulting, and 
qualification of the workforce.

Mr Schimdt-Trenz stressed that 
while Germany is considered a 
model for chambers, it still needs 
to face some fundamental issues, 
such as improving member 
participation, creating added 
value to society, and upholding 
transparency. He concluded by 
listing two main principles to take 
into consideration when reforming 
chambers, the bottom-up approach 
and subsidiarity.

The participants agreed that the 
level of experience, capacity, and 
vision of the chamber movement’s 
leaders, can – and will – make a 
difference in the future of chamber 
development. 

“The on-going changes 
are not avoidable, so 
chambers have to be 
able to embrace them 
and evolve.”
Paulien Dirkzwager 
Senior Advisor at the 
Netherlands Chamber of 
Commerce and Industry

Mohamed Chami



Gabrielle Patrick

DIGITAL CURRENCIES

This session featured presentations on existing 

crypto-currencies as a new way of thinking 

about financial transactions on the Internet, 

as well as an overview of the opportunities 

these technologies offer to the industry and to 

customers.

Sian Jones, Co-Lead of the Regulation and 

Banking Group at the UK Digital Currency 

Association, explained the theory behind Bitcoin 

and the public’s divided opinion on its value. For 

some, this type of crypto-currency is the future, 

while others feel it may destroy the economy. 

Ms Jones elaborated that crypto-currencies 

allow people to directly exchange value with one 

another without the need of an intermediary, 

thus minimizing transaction fees. Bitcoin is the 

first, preeminent crypto-currency, and the largest 

by marketing capitalization. The value of all 

existing Bitcoins is approximately US$3.8 billion. 

Gabrielle Patrick, Co-Founder and General 

Counsel of Epiphyte, spoke about the influences 

of crypto-technologies on business. According to 

Ms Patrick, crypto-technology is a key innovation 

because it changes everything about Internet 

transactions. 

In her opinion, the main strength of crypto-

technology is the instantaneous exchange of 

information, which facilitates fast and efficient 

transfers of value, avoiding the need for a third 

party to oversee the process. 

She concluded by highlighting that there are 

more than 535 existing crypto-technologies. 

Significant examples of Bitcoin users are Dell and 

the Denmark Mastercard Bitcoin Debit Card. 

“With crypto-currency you 
are your own bank.”
Sian Jones 
Co-Lead of the Regulation and  
Banking Group at the UK Digital 
Currency Association

“Our mission is to build 
up technologies for 
empowering business.”
Gabrielle Patrick 
Co-Founder and General Counsel  
at Epiphyte

Sian Jones
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Kiyohiro Mitsui Fraternale Giorgio Sandro Luzzietti Niels Ramm

UN PROCUREMENT TOOLKIT

This session provided information 
about the United Nations Global 
Marketplace (UNGM), a channel of 
doing business with the UN and 
for identifying upcoming business 
opportunities. By completing just 
one online registration form, UNGM 
gives vendors an opportunity to 
introduce their products to UN 
organizations located in various 
countries and regions.

The first panellist, Kiyohiro Mitsui, 
Chief of Headquarters Procurement 
and Support Service at the United 
Nations Procurement Division, 
illustrated the principles of UN 
procurement: 

•  the needs of the UN organization’s 
goals

•  fairness, integrity, and 
transparency

•  effective international completion
•  best value for money

These principles cover procurement 
stages from sourcing to execution 
of a procurement contract. The 
major commodities procured by 
the UN system are goods such 
as food, telecommunications 
equipment, vehicles and chemicals, 
in addition to services such as 
security services, engineering 
services, and consultancy services. 
“For us, chambers of commerce can 
be key partners, but we need your 
support,” stated Mr Mitsui.

Giorgio Fraternale, Chief of the 
Procurement Bureau at the 
International Labour Organization 
(ILO) and Chairman of UNGM, 
gave a general overview of the 
UN system, including independent 
agencies such as the ILO, 

UNICEF, and UNESCO as well as 
the UN Secretariat, Funds and 
Programmes.

The United Nations Global 
Marketplace (UNGM) is a 
volunteer project consisting 
of 26 organizations aiming to 
provide a tool for the international 
business community to conduct 
business with the UN. The UNGM 
also ensures full transparency 
of all business opportunities by 
broadcasting all current tenders, 
and by publishing notices of award 
as well as UN annual statistics on 
procurement. 

He stressed that after the 
implementation of the UNGM 
vendor registration reform, the 
total number of registrations 
increased by 98%, from 37,245 to 
73,927 registered vendors. Another 
important statistic is that 58% of 
the vendors are from developing 
countries and countries with 
economies in transition. Niels 
Ramm, UNGM Project Manager at 
the UN Office for Project Services, 
showed participants how the UN 
procurement website functions. 

The first stage of the process is to 
register on www.ungm.org, which 
is easy, intuitive, and free. The 
vendor’s profile is automatically 
matched with UN organizations 
based on the information provided. 

Sandro Luzzietti is Chair of the 
Strategic Vendor Management 
Working Group (SVM-WG) of 
the High-Level Committee on 
Management Procurement Network 
(HLCM-PN). Mr Luzzietti introduced 
the SVM-WG, which is composed of 

more than 40 UN agencies and was 
created for 3 main reasons:

•  facilitate vendors’ access to the 
UN Market

•  establish collaborative 
partnerships with chambers of 
commerce and trade agencies

•  harmonize UN approaches and 
procedures towards vendors.

The HLCM wants to establish 
collaboration with chambers 
of commerce, respecting the 
fundamental principles of fairness, 
transparency, and maintaining an 
equal relationship with all countries. 

“Chambers of 
commerce can be a 
key partner, but we 
need your support.”

Kiyohiro Mitsui 
Chief of Headquarters 

Procurement and Support 
Service, UN Procurement 

Division

28

W
O

R
K

S
H

O
P

 S
E

SS
IO

N



30
Cyber security guide 

presentation 

31
How chambers and members 
can help shape climate policy

SPEED-
LEARNING 
SESSIONS

2929



Elizabeth Thomas-Raynaud

30

CYBER SECURITY GUIDE PRESENTATION

Elizabeth Thomas-Raynaud, Senior Policy 

Manager at the ICC Commission of Policy 

and Business Practices and the Commission 

on Marketing and Advertising, presented the 

recently released ICC Cyber security guide for 

business, which illustrates valuable actions and 

principles that businesses can use to improve the 

security of their data.

The goal of the guide is to facilitate dialogue 

between companies and information technology 

(IT) specialists about cyber security through the 

use of five key security principles and six security 

actions that can be applied to business policies. 

Ms Thomas-Raynaud emphasized: “Cyber 

security seems so distant, but it is actually  

very practical.”

The five cyber security principles are: 

•  focus on the information, not on the technology

•  make resilience a mind-set

•  prepare to respond

•  demonstrate a leadership commitment

•  act on your vision. 

The six cyber security actions are: 

•  back up business information and validate 

restore process

•  update IT systems

•  invest in training

•  monitor your information environment

•  layer defences to reduce risk

•  prepare for when the breach occurs.

Ms Thomas-Raynaud mentioned that companies 

need to: “Go further and think about the gap 

they need to fill in terms of cyber security.” 

She highlighted that cybercrime costs US$400 

billion annually with the private sector in Europe 

reporting victimization rates of between 2% and 

16% for acts such as data breaches. 

“Any enterprise will have an 
information security breach.  
It is a question of when, not if.”
Elizabeth Thomas-Raynaud 
Senior Policy Manager at the ICC Commission 
of Policy and Business Practices and the 
Commission on Marketing and Advertising
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Andrea Bacher James Bacchus

HOW CHAMBERS AND MEMBERS  
CAN HELP SHAPE CLIMATE POLICY

The UN climate negotiations have had an 

increasing impact on the domestic policies of 

countries around the world. These policies, 

which target energy, transportation, technology, 

intellectual property rights, and taxes, ultimately 

affect all businesses. This speed learning session 

highlighted how the private sector, including 

chambers of commerce, should be more 

effectively engaged in climate policy in order to 

participate in the drafting and implementation of 

these policies. 

The UN Framework Convention on Climate 

Change (UNFCCC) is involved in several 

initiatives that help businesses on different levels, 

including the environment, national/regional 

implementation, financing, investment, carbon 

pricing, markets, and corporate responsibility. 

Andrea Bacher, Policy Manager at the ICC 

Commission on Environment and Energy, noted 

the relevance of chambers and their members 

in creating new climate policies. These policies 

are focused on innovation, collaboration, and 

smart regulations. ICC recently increased its 

interest in climate policy. One of the proposed 

solutions is a multilateral agreement which, with 

assistance from multi-stakeholders, would involve 

all countries. 

Within this agreement, ICC’s key roles at the 2015 

COP21 in Paris would be to: 

•  facilitate business engagements

•  give a voice to global business and represent all 

companies worldwide

•  open a business interface for the host country 

that offers cross-cutting expertise on complex 

issues and serves as a UNFCCC focal point for 

all businesses.

“Our goal,” Ms Bacher said, “is to encourage 

companies to showcase their technologies  

and solutions.”

James Bacchus, Chair of the ICC Commission 

on Trade and Investment Policy and Chair of 

Greenberg Traurig Global Practice, spoke about 

the nexus between trade and climate change, 

stating that they have been the most highly 

discussed topics in the last 20 years. The WTO 

and ICC are aware of their importance, and for 

this reason are working to create new policies 

that would result in a credible, negotiated 

solution. In addition, the WTO is evaluating 

whether the new climate measures are useful 

for the creation of new policies, especially for 

countries struggling to deal with increasing 

populations. 
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“The climate problem has been on 
our table for 20 years, but today 
for the first time we talked about 
it in the right way.”
James Bacchus 
Chair of the ICC Commission on Trade and 
Investment Policy and Chair of Greenberg 
Traurig Global Practice
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Best advocacy project

35
Best corporate social  

responsibility (CSR) project

36
Best unconventional project

37
Best job creation and business 

development project
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2015 WORLD CHAMBERS 
COMPETITION
WCF’s World Chambers Competition is the only global awards 
programme that recognizes the most innovative projects undertaken by 
chambers of commerce and industry around the world.

For the 2015 edition, 79 chambers from 39 countries submitted their 

best projects to one of the four categories endorsed this year, breaking 

a new record for the Competition. Four finalists from each category were 

selected to present their projects live in Torino.

The winners were announced during the gala dinner at Venaria Reale, and 

four chambers went home with the golden trophy. 
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FINALISTS

BEST ADVOCACY PROJECT 
WINNER
Santiago Chamber of Commerce (Chile) – 
Electronic registry of all suppliers to the 
Chilean state 
In the context of a thorough revamping 

of the Chilean Electronic System of Public 

Purchases, the Santiago Chamber of Commerce 

was commissioned to create and develop 

the Suppliers Electronic Registry. To this 

effect, the chamber established an overall 

technology platform encompassing a number 

of online services, and a support and training 

network aimed at suppliers and buyers alike. 

Fulfilling the objective of enhancing the 

local companies’ economic and commercial 

development, the project also facilitated a 

reduction in administration formalities and costs 

while increasing new business opportunities, 

particularly for small-sized companies.

FINALISTS
Australian Chamber of Commerce and Industry 
(Australia) – Small Business Too Big to Ignore 
‘Small Business Too Big to Ignore’ was a 

breakthrough grassroots movement that 

harnessed the power of social media and 

the Australian chamber movement to unite 

Australia’s two million overlooked, overtaxed, 

and overregulated small businesses in the lead 

up to the 2013 federal election.

Cork Chamber of Commerce (Ireland) – Cork’s 
Connection to the World 
The Hibernia Networks’ transatlantic 

connection, Express, will open up vital Tier 

1 fibre connectivity from Cork to the US and 

UK and offer a new access point for the island 

of Ireland. The Cork Chamber has lobbied 

government, state agencies, and business 

interests extensively on this issue over the last 

number of years.

Dublin Chamber of Commerce (Ireland) – 
Activating Dublin
Activating Dublin is a joint initiative of the 

Dublin City Council, the Dublin Chamber, the 

central government, and other elements from 

the private, public, and social sectors, aimed 

at generating growth and employment in the 

Dublin region. The vision is to transform Dublin 

from a good international city to a city that is 

great to live, work, and visit. 

WINNER
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BEST CORPORATE SOCIAL  
RESPONSIBILITY (CSR) PROJECT
WINNER
Finland Chamber of Commerce (Finland) – 
Women Leaders Programme
The small number of women business leaders, 

particularly directors, is an important and much 

discussed topic all over the world. For the last 

decade, the Finland Chamber of Commerce 

has committed itself to actively promoting 

women’s access to top positions through 

the implementation of the Women Leaders 

Program. The programme shows that the 

business sector can take the lead in promoting 

women business leaders and in securing a more 

flexible, regulatory environment for businesses 

when quotas are not legislated. Comprised 

of studies, mentoring programmes, seminars, 

networking events, meetings with head hunters, 

and a catalogue of the mentees, the project has 

had a significant impact on raising awareness 

on workforce gender equality while promoting 

the benefits for women leaders to reach their 

full potential. 

FINALISTS
Chamber of Industry, Commerce, Services and 
Tourism of Santa Cruz (CAINCO, Bolivia) – 
Managing e-waste
In this project, CAINCO supported the creation 

of an e-waste management plant to be run 

by the Recycling Foundation of Cochabamba 

(FUNDARE), with all the technical, legal, and 

environmental requirements to properly collect, 

recover, select, disassemble, and re-sell or 

export semi-processed e-waste and  

electronic parts. 

Burnaby Board of Trade (Canada) – The Pledge
First launched in 2012, the Burnaby Board of 

Trade’s Pledge for a Sustainable Community 

programme (bbotpledge.ca) is a comprehensive 

online resource that helps businesses both large 

and small reduce their environmental footprint 

while at the same time promoting their 

company and potentially saving money.

Asharqia Chamber (Saudi Arabia) – Top CSR 
initiative – A Road to Distinction
Since its establishment in 1952, The Asharqia 

Chamber has conducted several CSR initiatives 

in the Eastern Province, Saudi Arabia, including: 

the Patients Friends Committee, an event 

funding programme, the Dr Ghazi Al Gosaibi 

Award for the Best Promising SMEs and the 

Asharqia Chamber Employment Centre. 

WINNER FINALISTS
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BEST UNCONVENTIONAL PROJECT
WINNER
Calgary Chamber of Commerce (Canada) – 
Post-Flood Recovery and Business Continuity
Following the devastating flood that hit the 

city of Calgary in June 2013, affecting 4,000 

businesses, the chamber formed a Business 

Recovery Task Force and spearheaded a holistic 

package of successful initiatives to get Calgary 

“back to business”, ensuring that the business 

community remained successful. Thanks to 

the chamber’s efforts, more than 99% of local 

businesses were able to reopen after the flood, 

allowing for better disaster relief mechanisms 

to be created and put in place. From developing 

an emergency business contact database 

to issuing a business continuity handbook, 

the chamber has left a legacy that will help 

businesses better understand the risks and 

hazards they may be vulnerable to. Businesses 

are also better prepared to develop strategies 

to ensure that their business can quickly recover 

and continue operating through any type of 

disruption.

FINALISTS
Stavanger Chamber of Commerce (Norway) – 
The bike booster
This project is a fun, effective, and easy way 

of assisting member companies to boost their 

bike-to-work mindset. Supplying the companies 

with a free toolbox (the booster box), together 

with minimum hours of administration, biking 

becomes one of the most cost effective ways of 

reducing car traffic and congestion.

Chamber of Commerce of Zaragoza (Spain) 
– Telephone interpretation in 33 languages – 
ASITEL 
In 2013, the Chamber of Commerce of Zaragoza 

acquired a small translation company and, 

after modernizing and creating new services, 

integrated it into their office space. The aim 

of the project is to assist SMEs in overcoming 

foreign language challenges when attempting 

to export goods to other countries by providing 

translation services, assistance in locating 

foreign customers, organizing meetings 

with leads, and managing contacts after an 

international exhibition.

Mandaue Chamber of Commerce and Industry 
(Philippines) – The Search for Women in Need, 
Now Entrepreneurs and Role Models
The search for W.I.N.N.E.Rs (Women In Need, 

Now Entrepreneurs and Role Models) is a yearly 

event that empowers and recognizes hundreds 

of micro-entrepreneur women, who have 

struggled to help their families and risen from 

a situation of powerlessness to a position of 

strength and economic independence. 

WINNER FINALISTS
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BEST JOB CREATION AND BUSINESS 
DEVELOPMENT PROJECT
WINNER
Kocaeli Chamber of Industry (Turkey) – “Our 
village” Production Centre Project
for the Disabled
Developed as a response to the Marmara 

earthquake in 1999, which resulted in a 300% 

growth in the number of disabled people, “Our 

Village” was created as a production complex 

specifically designed for the physically and 

mentally disadvantaged. The purpose of the 

centre is to create job opportunities, offer 

vocational training, and increase workforce 

integration. Resulting from a high degree 

of collaboration between industry, NGOs, 

and government, the centre is Turkey’s first 

establishment of its kind, which, when at full 

employment capacity, will be the equivalent of 

a plant employing 7,700 people. 

FINALISTS
Bogota Chamber of Commerce (Colombia) – 
Cluster Development Initiatives
In 2012, the Bogota Chamber of Commerce 

created the Cluster Development Initiatives 

using the concept of shared value, which states 

that companies can create economic value in a 

way that also creates value for a society. Thanks 

to collaboration between different actors, the 

cluster initiatives are working to solve social 

and environmental problems while producing 

benefits to companies. 

Glasgow Chamber of Commerce (United 
Kingdom) – Youth Employment Action Group 
“Workforce Solutions”
The Glasgow Chamber of Commerce has 

galvanized members into creating a suite of 

work aimed at reducing youth unemployment. 

They engaged directly with, and gathered 

evidence from, a variety of sources including 

young people, public and third sector providers 

of youth employment services, and academic 

sources.

Chamber of Commerce and Industry Voka 
(Belgium) – “Bryo” Bright and Young
Bryo supports and encourages young 

entrepreneurs, acts as a catalyst for the creation 

of companies and jobs, and creates a positive 

image of entrepreneurship. Bryo provides step-

by-step individual and collective support under 

the format of individual coaching, assessments, 

sessions, and events.

Northern Territory (NT) Chamber of Commerce 
and Industry (Australia) – TEAM NT
The Team NT project brought together the 

Northern Territory Chamber of Commerce, 

the NT Manufacturers Council, the Industry 

Capability Network of the NT, and the NT 

government to maximize opportunities for 

local metal fabrication businesses on the 

construction of the US$34 billion Ichthys 

liquefied natural gas (LNG) plant and facilities 

near the Northern Territory’s capital city  

of Darwin. 

WINNER

FINALISTS
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OPENING CEREMONY
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“Chambers of commerce play an 
increasingly important role in the 

global economy and are central to 
ICC’s vision to promote trade as a 

driver of growth, jobs, and  
sustainable development.”

Harold (Terry) McGraw 
Chairman of the International 

Chamber of Commerce

“Chambers play a pivotal role in the growth 
of the private sector. As the backbone of 
all economies, small- and medium-sized 
companies in particular count on chambers  
to ensure sound policies from governments 
are implemented.”

Peter Mihok 
Chair of ICC World Chambers Federation
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“In the globalization era, networking 
is the key word and the Congress 
represents a unique opportunity to 
share best practices, to develop new 
partnerships, and to cooperate in 
innovative projects.”

Vincenzo Ilotte 
President of the Chamber of 
Commerce of Torino

“We all have the responsibility to build 
a world of peace, of certainties, of 

prosperity, of development, and growth. 
In this scenario, I think the chambers of 
commerce and the world of enterprises 

have a crucial role to promote and 
increase investment, jobs, and prosperity 

for everybody.”

Piero Fassino 
Mayor of Torino
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WELCOME COCKTAIL
After the first Congress day, delegates had the opportunity to relax and 

enjoy a cultural and social evening at the Teatro Regio, the Royal Theatre, 

where the organizers greeted their guests with an Opera performance 

and an Italian aperitivo.

Delegates had the chance to mingle, network, and meet their peers at one 

of Torino city’s jewels. 
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GALA DINNER
The Venaria Reale, an impressive baroque palace recognized as a 

UNESCO World Heritage site, was the chosen venue for an outstanding 

gala dinner that sealed the three-day Congress experience with a grand 

finale, including the World Chambers Competition awards ceremony. 
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THE EXHIBITION AREA
The central hub of the ICC WCF 9th World Chambers Congress was the exhibition area, a 2,500 square 

metre space that provided the perfect forum to showcase and promote the exhibitor’s activities, 

business projects, as well as various products and services.

To enhance their exposure, this modern and versatile venue also hosted the network connections 

programme, which allowed delegates to widen their networks by interacting with companies and 

organizations from all around the world.

The exhibition area was just a one minute walk from the main Congress meeting rooms, and provided 

delegates and exhibitors with a space to relax and recharge. 

EXHIBITOR COUNTRY / TERRITORY / REGION 

APL – AGENCIA PIEMONTE LAVORO ITALY

ASCOM TORINO ITALY

ASJAGEN ITALY

AURORA ITALY

BIOINDUSTRY ITALY

BOARD OF TRADE METROPOLITAN MONTREAL CANADA

CACB – BRAZILIAN CONFEDERATION OF TRADE AND  
BUSINESS ASSOCIATION BRAZIL

CAMERA DI COMMERCIO DI TORINO ITALY

CEIP ITALY

CNI – NATIONAL CONFEDERATION OF INDUSTRY BRAZIL BRAZIL

COMUNE DI TORINO ITALY

DHIK E.V – ASSOCIATION OF GERMAN CHAMBERS OF COMMERCE  
AND INDUSTRY GERMANY

DUBAI CHAMBER OF COMMERCE AND INDUSTRY UNITED ARAB EMIRATES

ENOTECA DEL VINI DELLA PROVINCIA DI TORINO ITALY

ETF – EUROPEAN TRAINING FOUNDATION ITALY

EBT – EXCLUSIVE BRAND TORINO ITALY

ESCUDAMA ITALY

FONDAZIONE PER L’AMBIENTE ITALY

GCC – COMMERCIAL ARBITRATION CENTRE BAHRAIN

HARRIDGE ITALY

INFOCAMERE ITALY

INTERNATIONAL CHAMBER OF COMMERCE PARIS

INTERNATIONAL FESTIVAL FOR BUSINESS 2016 UNITED KINGDOM

INTESA SANPAOLO ITALY

IREN ITALY

ITALDESIGN GIUGIARO ITALY

ITC ILO TURIN

ITC INTERNATIONAL TRADE CENTRE GENEVA

INDIAN OCEAN RIM ASSOCIATION AUSTRALIA

KEMIA TAU ITALY

LINKEM ITALY
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EXHIBITOR COUNTRY / TERRITORY / REGION 

MESAP INNOVATION CLUSTER ITALY

QATAR FINANCIAL CENTER QATAR

SHARJAH AIRPORT INTERNATIONAL UNITED ARAB EMIRATES

STUDIO LEGALE MOTTA ITALY

SYDNEY BUSINESS CHAMBER AUSTRALIA

TORINO WIRELESS ITALY

TURISMO TORINO E PROVINCIA ITALY

TURKISH AIRLINES TURKEY

UN PROCUREMENT DIVISION NEW YORK

UNIONCAMERE ITALY

UNIONCAMERE PIEMONTE ITALY

UNIONE INDUSTRIALE DI TORINO ITALY
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“Torino was fantastic, unique and exceptionally dynamic. 
The three days of the Congress were terrific, words are 
not enough to illustrate the orderly fashion and manner in 
which the city conducts daily life. I wish to pay homage 
to the Torino Chamber and ICC WCF for excellent 
organization and sponsors.” 

Ntaote Seboka  
Lesotho Chamber of Commerce and Industry

“The Congress was a great 
celebration of the innovation 
and entrepreneurship that the 
chamber offers, wherever you 
are in the world.”

Damian Kelly 
NSW Business Chamber

“A very good platform to meet colleagues 
from other chambers, share ideas and  
best practices, make connections and in  
the end, make it easier to find contacts 
abroad for our own members wanting to 
trade overseas.”

Elena Enciso 
Liverpool Chamber of Commerce
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“The 9th World Chambers Congress was 
overwhelmingly successful. It added good 
value to my experience and widened  
my knowledge. Thanks to Turin and  
ICC WCF.”

Ameera AlTaan 
Bahrain Chamber of Commerce  
and Industry

“The World Chambers Congress is an amazing experience. It gathers leading advocates from 
businesses of all sizes around the globe to talk about the most pressing issues that need to be 
addressed to advance prosperity through well-functioning markets and trade. Incredible people 
meeting in incredible locations to do incredible work makes it a can’t afford to miss conference.”

Greg Melia 
ASAE

“The more congresses one 
attends, the more interesting 
it gets. See you in Sydney!”

Wouter Van Gulck 
Federation of Belgian 
Chambers of Commerce
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PARTICIPATING ORGANIZATIONS

AFGHANISTAN 
Abram Global Group / Afghan 
Fleet and Group Services / 
Afghanistan Chamber of Commerce 
and Industries (ACCI) / Asmar 
/ Asteghfar / Azam / Black Art 
/ Bratheran Niazi / Chamber 
of Commerce and Industries in 
Ghazni / Esa Global Turk Event 
Management / Euro Mix Industrial 
/ Goldan Zishan Construction 
/ Gurbat Daryabi Construction 
/ Hekmat Afghan Construction 
/ Herat Chamber of Commerce 
and Industries / Kabul Chamber 
of Commerce and Industries / 
Karim Zarim Advertising Services 
/ Kohdaman Nawin Trasportation / 
Marine Star Prefabricated Building 
Company / Milad / Mukhtar 
Trading Company / Mustafa Zekria 
/ NAAB Construction Company 
/ Nangarhar- Jalalabad / Nijabat 
Haidari / Payman Dairy and Ice 
Cream Product Company /  
Red Orange Afghanistan Logistics 
Services / Saleem Khair Khawa 
/ Shah Jahan Shirsha / Telco 
Engineering & Construction 
Company / Top Man / Top Speed 
Logistics Services / Yama Ramin 
Film Industries / Zemarai Rasouli / 
Ztech

ALGERIA 
Algerian Chamber of Commerce 
and Industry / I Way

ANDORRA 
Chamber of Commerce of 
Andorra / ANGOLA / Chamber of 
Commerce of Angola

ARGENTINA 
Cámara Argentina de Comercio

AUSTRALIA 
Asia Today International / 
Australian Chamber of Commerce 
and Industry / Business SA / 
Chamber of Commerce and 
Industry of Western Australia / 
Chamber of Commerce Northern 
Territory / Core Logic / eCertify 

/ Greenwood Holdings / RMIT 
University / Shadforth Financial 
Group / South Australian Chamber 
of Commerce / Sydney Business 
Chamber / NSW Business Chamber 
/ Victorian Employers’ Chamber of 
Commerce and Industry

AZERBAIJAN 
The European Chamber of 
Commerce of Azerbaijan

BAHRAIN 
Bahrain Chamber of Commerce 
and Industry / GCC Commercial 
Arbitration Centre

BANGLADESH 
Dhaka Chamber of Commerce and 
Industry / Paradise Rice Mills

BELGIUM 
Brussels Enterprises Commerce 
and Industry (BECI) / Chamber of 
Commerce and Industry Antwerp-
Waasland / Chambre de Commerce 
et d’Industrie de Liège-Verviers-
Namur / Chambre de Commerce 
et d’Industrie du Brabant Wallon 
/ Chambre de Commerce et 
d’Industrie du Hainaut / European 
Trade Association for Business 
Angels (EBAN) / Federation of 
Belgian Chambers of Commerce / 
Next Apps / Unioncamere Europa 
/ Uniway / Voka – Chamber of 
Commerce West-Flanders / 
Voka – Chamber of Commerce 
EastFlanders / Voka – Flanders’ 
Chambers of Commerce and 
Industry / Voka – Chamber of 
Commerce Kempen / Voka – 
Chamber of Commerce Mechelen 
/ Voka – Chamber of Commerce 
Oost-Vlaanderen / Voka – Chamber 
of Commerce Limburg / Voka 
– Chamber of Commerce Halle-
Vilvoorde

BENIN 
Chambre de Commerce et 
d’Industrie du Bénin

BOLIVIA 
Cámara de Industria, Comercio, 
Servicios y Turismo de Santa Cruz

BRAZIL 
Associacao Comercial do Rio De 
Janeiro / Brazil-Canada Chamber 
of Commerce (BCCC) / Brazilian 
Association of Sanitary and 
Environmental Engineering / 
Brazilian Confederation of Trade 
and Business Associations / Celmar 
Industria e Comercio de Confeccoes 
/ Certisign Certificadora Digital 
/ Drogaria Sandrini / Ekomidia / 
Federação das Assóciações do 
Rio Grande Norte / Federação 
das Assóciações Empresariais 
de Santa Catarina / ICC Brazil / 
M-Hacker Cons e Aud de Sistemas 
/ Montovanelli Locave Veiculos / 
National Confederation of Industry 
of Brazil (CNI) / Steinge Stein 
Engenharia E Construções / Vix 
Polimeros / VM Empreendimentos

BULGARIA 
Bulgarian Chamber of Commerce 
and Industry

BURKINA FASO 
Burkina Faso Chamber of 
Commerce and Industry

BURUNDI 
Federal Chamber of Commerce and 
Industry of Burundi (CFCIB)

CANADA 
Burnaby Board of Trade / 
Calgary Chamber of Commerce / 
Cambridge Chamber of Commerce 
/ Chambre de Commerce du 
Montréal Métropolitain / Montreal 
Convention Centre / Ontario 
Chamber of Commerce

CHAD 
Chambre de Commerce, de 
l’Industrie et de l’Artisanat du Tchad

CHILE 
Camara de Comercio de Santiago / 
ICC Chile
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CHINA 
Beijing Euro-China Reide Business 
and Culture Club / CCPIT Shaanxi 
Sub-Council / China Chamber 
of International Commerce / 
China Council for the Promotion 
of International Trade (CCPIT) / 
China Council for the Promotion of 
International Trade, Zhejiang Sub-
council / China Welfare Institute 
/ Shaanxi TV / Tang West Market 
Group

COLOMBIA 
Bogota Chamber of Commerce 
/ Cali Chamber of Commerce 
/ Cámara de Comercio de 
Barranquilla / Cámara de 
Comercio de Bucaramanga / 
Cámara de Comercio de Pereira / 
Confecámaras / Invest in Bogota / 
Procolombia

CONGO 
Chamber of Commerce of Congo

CROATIA 
Croatian Chamber of Economy / 
ICC Croatia

CZECH REPUBLIC 
ICC Czech Republic

DENMARK 
Danish Business Authority /  
ICC Denmark / Novozymes

ECUADOR 
Cámara de Comercio de Guayaquil

EGYPT 
Federation of Egyptian Chambers 
of Commerce

EQUATORIAL GUINEA 
Chambre de Commerce, d’Industrie 
et d’Artisanat de Guinée

ERITREA 
Eritrean National Chamber of 
Commerce

ESTONIA 
Estonian Chamber of Commerce 
and Industry (ECCI)

ETHIOPIA 
Ethiopian Chamber of Commerce 
and Sectoral Associations / Addis 
Ababa Chamber of Commerce and 
Sectoral Associations

FINLAND 
Finland Chamber of Commerce 
/ ICC Finland / Helsinki Region 
Chamber of Commerce / Kuopio 
Region Chamber of Commerce / 
Lapland Chamber of Commerce 
/ Riihimäki-Hyvinkää Chamber of 
Commerce / South Ostrobothnia 
Chamber of Commerce

FRANCE 
CCI France / Chamber of 
Commerce of Ajaccio / Chambre 
de Commerce et d’Industrie du 
Jura / Chambre de Commerce et 
d’Industrie Franco-Portugaise / 
Marseille Provence Chamber of 
Commerce and Industry / Paris 
Ile-de-France Regional Chamber of 
Commerce and Industry / PKB

GAMBIA 
Eye Africa TV / Gambia Chamber 
of Commerce and Industry / The 
National Enterprise Development 
Initiative (NEDI)

GEORGIA 
Junior Achievement Georgia

GERMANY 
Association of German Chambers 
of Commerce and Industry / 
CCI Stuttgart Region / Hamburg 
Chamber of Commerce / ICC 
Germany / Nuremberg Chamber of 
Commerce and Industry

GHANA 
Ghana National Chamber of 
Commerce and Industry

GREECE 
B2B Tech / Chamber of Commerce 
and Industry of Korinthia Greece 
/ ICC Hellas / Piraeus Chamber 
of Commerce and Industry / Ring 
Networks / Thessaloniki Chamber 
of Commerce and Industry

GUATEMALA 
Guatemala Chamber of Commerce 
and Industry

HAITI 
Chamber Commerce of Haiti

HUNGARY 
BPW-Hungária / Chamber 
of Commerce Industry Vas / 
Hungarian Chamber of Commerce 
and Industry / Opel Szentgotthard 

INDIA 
Bharti Enterprises / Bombay 
Chamber of Commerce and 
Industry / Delhi Chamber 
of Commerce / Hindustan 
Sanitaryware & Industries Limited 
(HSIL) / ICC India / M.K. Sanghi 
Group / SME Chamber of India / 
State Bank of India

INDONESIA 
Indonesian Chamber of Commerce 
and Industry

IRAN (ISLAMIC REPUBLIC OF) 
Iran Chamber of Commerce, 
Industry, Mines and Agriculture / 
ICC Iran

IRELAND 
Cork Chamber of Commerce / 
Dublin Chamber of Commerce / ICC 
Ireland / Trade Cert

ISRAEL 
Federation of Israeli Chambers of 
Commerce / ICC Israel
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ITALY 
Accordo Group / Allianz / Amma 
/ Aon / App Italia / Arbitration 
Chamber / Ascom Torino – 
Association of Trade Businesses, 
Tourism and Services / AsjaGen 
/ Assocamerestero / Association 
of Italian Chambers of Commerce 
/ Associazione delle Imprese 
Ricettive della Provincia di Torino / 
Associazione Nuova Generazione 
Italo-Cinese / Associazione 
Spedizionieri Autotrasportatori 
e Corrieri / Banca d’Italia – sede 
di Torino / Banca Popolare di 
Sondrio / Banca Sella / Biella and 
Vercelli Chamber of Commerce 
/ Birrificio San Michele / Camera 
di Commercio del Verbano Cusio 
Ossola / Camera di Commercio 
di Alessandria / Camera di 
Commercio di Firenze / Camera di 
Commercio di Savona / Camera di 
Commercio di Teramo / Camera di 
Commercio Industria, Artigianato 
e Agricultura (CCIAA) / Camera 
di Commercio Italo Argentina / 
Cantine Bava Azienda Vitivinicola 
E Di Invecchiamento / Capogruppo 
SEL in Comune / Carabinieri 
Torino / CCIAA Caltanissetta / 
CCIAA Foggia / CCIAA Vercelli 
/ Circolo Subalpino / Cisl Torino 
/ City of Torino / Climate Policy 
Initiative / CNA Piemonte Nord / 
Collegio dei Geometri di Torino e 
Provincia / Comitato Imprenditoria 
Femminile / Compagnia di San 
Paolo / Confagricoltura Piemonte 
/ Confartigianato / Confindustria 
Piemonte / Consolato del 
Chile a Torino / Consolato del 
Lussemburgo a Torino / Consolato 
del Perù a Torino / Consolato del 
Senegal in Italia / Consolato della 
Bulgaria a Torino / Consolato della 
Costa Rica a Torino / Consolato 
della Slovacchia a Torino / 
Consolato dell’Equador a Torino / 
Consolato di Romania a Torino / 
Consulenza d’impresa / Crisfer / 
Dottori Commercialisti ed Esperti 
Contabili / Edizioni Esav / Elexi 
Law Firm / Enoteca Regionale 

dei vini della provincia di Torino / 
Factors Chain International (FCI) 
/ Federazione Maestri del Lavoro 
d’Italia / Fiat Chrysler Automobiles 
(FCA) / Film Commissions / 
Fondazione Torino Wireless / Gelati 
Pepino 1884 / General Motors – 
Powertrain Europe / Giunta del 
comune di Torino / Guardia di 
Finanza / Guido Gobino / Harridge 
Deimille / ICC Italy / InfoCamere / 
International Fund for Agricultural 
Development (IFAD) / International 
New York Times / International 
Union of Commercial Agents 
and Brokers (IUCAB – USARCI) / 
Intesa Sanpaolo / Iren / Istituto 
Internazionale Edoardo Agnelli 
/ Istituto Italiano di Tecnologia / 
Italian Customs and Monopolies 
Agency / Italian-Russian Chamber 
of Commerce / Jacopey Cioccolato 
Peyrano / Kemia Tau / Laboratorio 
Chimico / Lingotto Fiere / 
Linkem / UAE Embassy of Italy 
/ Unioncamere – Unione della 
Camera di Commercio d’Italia / 
Unioncamere Piemonte / Unione 
Industriale Torino

JAPAN 
Asahi Shinkin Bank / Atena 
/ Centrefield / Cyuo Jyoho 
Real Estate / Daigo Group / 
Dial Service / Harada / Hattori 
Gakuen / Hayashida / Houraiya 
Group / Houshin / ICC Japan / 
IDEA Consultants / Ijima / Iwata 
Chamber of Commerce and 
Industry / Iwata Shinyou Kinko / 
Japan Chamber of Commerce and 
Industry / JTB Corporate Sales / 
Kawaguchi Construction / KBS / 
Kita Osaka Chamber of Commerce 
and Industry / Kobe Mazda / 
Kofubeikoku / Kyusyu Microteck 
/ Maeda-Enn / Mokuwa / Nanao 
/ Nissen YK / Nitto Construction 
/ NLI Research Institute / Okawa 
Gumi / Q-BIT Technical Laboratory 
/ Sanwa Denki Kogyo / Sembikiya-
Sohonten / Shinjuku Takano / 
Shinon Planning / Shiseido / 
Suganuma Seisakusho / Takami 

Medical / The Tokyo Chamber of 
Commerce and Industry / Wisteria 
/ World Chemical / Yasuma / YIT / 
Zemken Service

JORDAN 
ICC Jordan

KENYA 
Kenya National Chamber of 
Commerce and Industry

KIRIBATI 
Kiribati Chamber of Commerce  
and Industry

KOREA, REPUBLIC OF 
Busan Chamber of Commerce and 
Industry / Changwon Chamber 
of Commerce and Industry / 
Daegu Chamber of Commerce 
and Industry / Geoje Chamber 
of Commerce and Industry / 
Jinju Chamber of Commerce 
and Industry / JS Corporation / 
Korea Chamber of Commerce and 
Industry / Samsung Electronics 
/ Tong Yang Moolsan / Wonju 
Chamber of Commerce and 
Industry / Yangsan Chamber of 
Commerce and Industry

KYRGYZSTAN 
Chamber of Commerce and 
Industry of the Kyrgyz Republic

LAO PEOPLE’S DEMOCRATIC 
REPUBLIC 
Chamber of Commerce of Laos

LEBANON 
Chamber of Commerce, Industry 
and Agriculture of Beirut and Mount 
Lebanon

LESOTHO 
Lesotho Chamber of Commerce 
and Industry

LIBERIA 
Liberia Chamber of Commerce

LUXEMBOURG 
Chambre de Commerce Luxembourg

PA
R

T
IC

IP
A

N
TS

 
A

N
D

 E
X

H
IB

IT
O

R
S



51

MACEDONIA 
Comfy Angel – Prilep / Economic 
Chamber of Macedonia / 
Macedonian Chambers of 
Commerce

MALAYSIA 
Skrine

MALI 
Mali Chamber of Commerce and 
Industry

MAURITIUS 
The Mauritius Chamber of 
Commerce and Industry

MEXICO 
Confederación de Cámaras 
Nacionales de Comercio, Servicios 
y Turismo (CONCANACO) / ICC 
México / Infonavit / Sava Global 
Logistics / Tavysa Internacional / 
Unicar Plastics (UNICARMEX)

MONACO 
Monaco Chamber of Economic 
Development

MONTENEGRO 
Chamber of Commerce of 
Montenegro

NEPAL 
Vaidya’s Organization of Industries 
& Trading Houses

NETHERLANDS 
The Netherlands Chamber of 
Commerce

NEW ZEALAND 
Auckland Regional Chamber of 
Commerce

NIGERIA 
Abuja Chamber of Commerce and 
Industry / Enterprise Development 
Center, Pan Atlantic University 
/ ICC Nigeria / Lagos Chamber 
of Commerce and Industry / 
Nigerian Association of Chambers 
of Commerce, Industry, Mines and 
Agriculture (NACCIMA) / Xchange 
& Energy Enterprise

NORWAY 
Bergen Chamber of Commerce 
and Industry / ICC Norway / Mid-
Norway Chamber of Commerce 
and Industry / Stavanger Chamber 
of Commerce / Troms Chamber of 
Commerce / The Tromsoe Regional 
Business Association

PAKISTAN 
Asadullah Khan Marbles and 
Construction / MRT Trade Global

PERU 
American Chamber of Commerce of 
Peru / Lima Chamber of Commerce 
/ Peruvian Nordic Chamber of 
Commerce

PHILIPPINES 
Global Carrier Philippines / Jace 
Value Plus / Phillipines Chamber 
of Commerce and Industry / 
Phillipines Exporters Confederation

PORTUGAL 
Portuguese CCI

QATAR 
Qatar Chamber of Commerce / 
Qatar Financial Centre Authority 
(QFCA) / Sharaka Holdings

ROMANIA 
Chamber of Commerce and 
Industry of Romania

RUSSIAN FEDERATION 
Chamber of Commerce and 
Industry of Rostov region / 
Chamber of Commerce and 
Industry of the Republic of 
Tatarstan / Chamber of Commerce 
and Industry of the Russian 
Federation / Kamchatka Chamber 
of Commerce / Novorossiysk 
Chamber of Commerce and 
Industry / Sergiev Posad Chamber 
of Commerce / South Urals 
Chamber of Commerce and 
Industry

SAN MARINO 
San Marino Chamber of Commercio

SAUDI ARABIA 
Asharqia Chamber of Commerce / 
Council of Saudi Chambers / ICC 
Saudi Arabia / Jeddah Chamber of 
Commerce / Riyadh Chamber of 
Commerce and Industry

SENEGAL 
Chambre de commerce, d’industrie 
et d’agriculture de Thiès (CCIATH)

SERBIA 
Regional Chamber of Commerce 
and Industry Subotica

SINGAPORE 
ICC Asia

SLOVAKIA (SLOVAK REPUBLIC) 
O.M.C. Invest / Perspecta / 
SOMALIA / Jubaland Chamber of 
Commerce

SOLOMON ISLANDS 
Solomon Islands Chamber of 
Commerce

SOUTH AFRICA 
Durban Chamber of Commerce 
and Industry / ICC South Africa 
/ Pietermaritzburg Chamber of 
Business / South African Chamber 
of Commerce and Industry (SACCI)

SPAIN 
Banco de Santander / Barcelona 
Official Chamber of Commerce, 
Industry and Navigation / Camara 
de Comercio de España / Chamber 
of Commerce and Industry of Lleida 
/ IBM Corporation / ICC Spain / 
Pymes.com / Zaragoza Chamber of 
Commerce

SRI LANKA 
Ceylon Chamber of Commerce / 
ICC Sri Lanka

SUDAN 
Sudanese, Union of Chambers of 
Commerce

SWEDEN 
Stockholm Chamber of Commerce
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SWITZERLAND 
Carrier-Walker International (CWI) / 
Chambre Vaudoise du Commerce et 
de l’Industrie / Diction AG / Geneva 
Chamber of Commerce, Industry 
and Services / ICC Switzerland

SYRIAN ARAB REPUBLIC 
ICC Syria

TANZANIA, UNITED REPUBLIC OF 
Darajani Bureau de Change / 
Tanzania Chamber of Commerce, 
Industry and Agriculture

THAILAND 
ICC Thailand

TOGO 
Chambre de Commerce et 
d’Industrie du Togo (CCIT)

TUNISIA 
Chamber of Commerce and 
Industry of Tunis / I-way

TURKEY 
Agency of Labor of Kocaeli 
Province / Antalya Chamber of 
Commerce and Industry / B20 
Turkey / Best AS / Bursa Chamber 
of Commerce and Industry / 
Erzurum Commodity Exchange / 
Eskisehir Chamber of Commerce 
/ ICC Turkey / Istanbul Chamber 
of Commerce / Kocaeli Chamber 
of Industry / Kocaeli Metropolitain 
Municipality / Metraco / Müpa 
Tarim Ve Gida San / Pur Village 
/ The Union of Chambers and 
Commodity Exchanges of Turkey 
(TOBB) / Turkish Airlines

TUVALU 
Chamber of Commerce of Tuvalu

UGANDA 
Nkoola Agencies International / 
Uganda Chamber of Commerce

UKRAINE 
The Ukrainian Chamber of 
Commerce and Industry

UNITED ARAB EMIRATES 
Annual Investment / Dubai 
Chamber of Commerce Industry 
/ Ras Al Khaimah Chamber of 
Commerce and Industry (RAKCCI) 
/ Sharjah Airport International 
Free Zone (SAIF Zone) / Sharjah 
Chamber of Commerce & 
Industry / Sharjah Investment & 
Development Authority Shurooq 
/ UAE International Chamber of 
Commerce

UNITED KINGDOM 
AltFi / ArchOver / Aron Event 
Management / Bristol Chamber of 
Commerce / British Chambers of 
Commerce / EFT Businessweek 
/ Epiphyte / European Bank for 
Reconstruction and Development 
(EBRD) / European Digital Currency 
and Blockchain Technology Forum 
/ Glasgow Chamber of Commerce 
/ Global Trade Review / i2i Infinity 
/ Liverpool and Sefton Chambers 
of Commerce / Liverpool Vision / 
London Chamber of Commerce and 
Industry (LCCI)

UNITED STATES 
American Society of Association 
Executives (ASAE) / BoardSource 
/ Central Florida Partnership / 
City of Orlando / Dayton Area 
Chamber of Commerce / Edelman 
/ Greater Des Moines Partnership / 
Greenberg Traurig / Inter-American 
Development Bank / McGraw Hill 
Financial / MPI Europe / Orlando 
International Airport / Orlando 
Regional Chamber of Commerce 
/ Roanoke Insurance Group / The 
Center for International Private 
Enterprise (CIPE) / United States 
Council for International Business 
(USCIB) / United Way Worldwide / 
US Chamber of Commerce

URUGUAY 
Cámara Nacional de Comercio y 
Servicios del Uruguay

VIET NAM 
Italian Chamber of Commerce in 
Vietnam

ZAMBIA 
Zambia Chamber of Commerce and 
Industry

OTHER TERRITORIES AND 
REGIONS 
Chamber of Commerce and 
Industry of Abkhazia / Chinese 
National Association of Industry 
and Commerce / Chinese Taipei 
Business Council of ICC/ Chinese 
International Economic Cooperation 
Association / ICC Hong Kong / 
Macau Chamber of Commerce / 
World Trade Center Macau

INTERNATIONAL ORGANIZATIONS 
AND TRANSNATIONAL CHAMBERS 
Asociación Iberoamericana de 
Cámaras de Comercio (AICO) 
/ Association of Chamber of 
Commerce Executives (ACCE) 
/ Confederation of Asia-Pacific 
Chambers of Commerce and 
Industry (CACCI) / Conférence 
Permanente des Chambres 
Consulaires Aricaines et 
Francophones (CPCCAF) / 
Eurochambres / European 
Commission / European Training 
Foundation (ETF) / ICC Commercial 
Crime Services / International 
Chamber of Commerce (ICC) / 
International Labour Organization 
(ILO) / International Organization 
for Migration (IOM) / International 
Trade Centre (ITC) / International 
Training Centre of the ILO (ITC/
ILO) / Junior Chamber International 
(JCI) / UN Global Compact Office 
/ United Nations (UN) / United 
Nations Conference on Trade 
and Development (UNCTAD) / 
United Nations Office for Project 
Services (UNOPS) / World Customs 
Organization (WCO) / World Food 
Prize / World Trade Organization 
(WTO)
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WE THANK OUR DELEGATES
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MEDIA SPOTLIGHT
A dedicated media campaign for the 9th World 

Chambers Congress resulted in widespread 

coverage in leading Italian and international 

press, both online and printed, prior to and 

during the event.

On the opening day of the Congress, the Mayor 

of Torino Piero Fassino joined leadership from 

ICC, WCF, and the Torino Chamber for a media 

conference that marked the conclusion of a 

series of media briefings organized in the run up 

to the Congress.

The Congress organizers secured coverage in 

major publications and online media channels 

including, the International New York Times, La 

Repubblica, La Stampa, Il Giornale del Piemonte, 

The Mercury, and Islamic Financial News.

A media plaza established for the duration 

of the Congress was the focal point of the 

Congress exhibition area, gathering speakers 

and guests for interviews on a broad range 

of Congress issues, from cybercrime to the 

UN Sustainable Development Goals. Featured 

interviews included Arancha González of the 

International Trade Centre, Maroš Šefčovič of 

the European Commission, Yonov Frederick 

Agah of the World Trade Organization, Georg 

Kell of the United Nations and many others. 

These and other interviews can be accessed on 

the Congress YouTube channel.

Many local television channels including GRP 

Televisione, TGR Piemonte and Buongiorno 

Regionale also covered the event and broadcast 

daily reports on Congress activities.

The International New York Times was among 

several global media partners supporting the 

Congress, and ran a series of advertisements 

promoting the event. Times representatives 

were also present during the event with copies 

of the publication available for participants.

The specialized media companies Oxford 

Business Group (OBG), Global Trade Review 

(GTR), The Business Year (TBY), World 

Commerce Review and World Finance were also 

present at the Congress while coverage and 

support was secured from local media partners 

including La Repubblica, Agi, Centro Media, and 

Zipnews.it.

A dynamic social media campaign was 

conducted before and during the event to 

engage with all participants of the Congress, 

including speakers, chamber delegates, 

sponsors and journalists. Twitter provided a live 

coverage of the event and was the most active 

social media platform, featuring 110,000 Tweet 

impressions via the @WorldChambers account 

during the month of June and over 6,000 profile 

visits. The dedicated hashtag #9WCC reached 

close to 1,000,000 users from around the world 

during the Congress. 

A LinkedIn group specifically created for 

Congress delegates also enabled participants 

to have online discussions before travelling to 

Torino and to maintain these new connections at 

the end of the event. 
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MEDIA PARTNERS
International

National – Local

Zipnews.it
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CHAMBER PARTNERS
One new feature of the Congress was the presence of chamber partners 
from different countries and regions. They joined this international event 
in partnership to promote the Congress throughout their network.

“The World Chambers Congress was an opportunity to discuss the 

evolution of the Chamber Network and its ability to continue representing 

and serving businesses in times of profound economic and social change.  

I welcome these kinds of events, and encourage more of such debates in 

the future.”

Arnaldo Abruzzini 
Secretary General of EUROCHAMBRES

“Participating in the Congress was a great opportunity in terms of the 

interesting topics covered in panels, networking opportunities and, 

especially, the projects presented by the chambers in the Competition. 

The projects open up prospects for all participants of new business and 

services for their chambers and associates. No doubt, meeting and sharing 

experiences is fundamental to the work of chambers of commerce.”

Peter Hill 
President of AICO

“Everything was excellent! I found that the Congress was of first-rate 

quality including the themes presented, and the good organization of the 

stands and the companies that were present. I really congratulate you all!”

Macarena Cisneros Llona 
General Manager of the Peruvian Nordic Chamber of Commerce
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SPONSORS

I N D I A N  O C E A N  R I M  A S S O C I A T I O N
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NEXT 
CONGRESS

We can’t wait to see you!  
Mark your calendar now to join us in Sydney for the  
10th World Chambers Congress, 19-21 September 2017!

Our 10th Congress returns to the Asia Pacific region with the Sydney 

Business Chamber selected by the World Chambers Federation General 

Council to co-organize the event.

Competing against very strong contenders and exciting proposals 

from CCPIT Zhejiang Provincial Committee, the Philippines Chamber of 

Commerce and Industry, and the Indian Chamber of Commerce (Kolkata), 

the Sydney Business Chamber took home the final honour.

The event in Sydney shall be an once-in-a-lifetime experience that will 

combine entertainment, enterprise, exchange, nature, and innovation.  

This unique destination has a strong and stable economy and is consistently 

ranked as one of the world’s most liveable cities in the Economist’s annual 

best cities ranking and report.

Australia is the third largest economy in the Asia Pacific and enjoys a  

strong trade and diplomatic relationship with major economies in Asia.  

Sydney, being one of its iconic cities recognized world-wide, ranks 1st  

for global reputation across trust, esteem, admiration and respect,  

as well as in perceptions regarding the economy, destination appeal,  

and business environment.

Under the theme “Where Business Connects”, the 10th World Chambers 

Congress invites all chambers and their business leaders to gather in 

Sydney to work together in facing global business challenges as well as 

strengthening their chambers through peer-to-peer connections.

Sydney will soon be part of the World Chambers Congress hall of fame, 

creating a new milestone in our Congress’ history. Marseille (1999), Seoul 

(2001), Quebec (2003), Durban (2005), Istanbul (2007), Kuala Lumpur 

(2009), Mexico City (2011), Doha (2013), and Torino (2015) have all played 

host to this unique World Congress.

Chambers from around the world have expressed interest in hosting the 

Congress up to the year 2023, including strong potential hosts for the 11th 

World Chambers Congress due to take place in 2019 in the Americas.

Asia Pacific last hosted the Congress in 2009 with the 6th World Chambers 

Congress in Kuala Lumpur, Malaysia.

See you in Sydney!



www.worldchamberscongress.org

facebook.com/ 
ICCWCF 

@WorldChambers 
#9WCC

World Chambers 
Congress delegates

ABOUT THE ORGANIZERS

International Chamber of Commerce (ICC)
ICC is the world business organization, whose mission is to promote open trade and investment and 

help business meet the challenges and opportunities of an increasingly integrated world economy. 

With interests spanning every sector of private enterprise, ICC’s global network comprises over 6 

million companies, chambers of commerce and business associations in more than 130 countries. 

ICC members work through national committees in their countries to address business concerns and 

convey ICC views to their respective governments.

ICC conveys international business views and priorities through active engagement with the United 

Nations, the World Trade Organization, the G20 and other intergovernmental forums. Close to 3,000 

experts drawn from ICC member companies feed their knowledge and experience into crafting the 

ICC stance on specific business issues.

ICC World Chambers Federation (WCF)
ICC World Chambers Federation is a unique and truly global forum uniting the global network of 

more than 12,000 chambers from every country around the world. WCF facilitates the exchange of 

best practice and fosters the development of new global products and services for chambers; as well 

as fostering international partnerships between chambers and other stakeholders, in helping their 

local businesses grow. WCF was established by ICC in 1951 as the International Bureau of Chambers 

of Commerce (IBCC). 

Torino Chamber of Commerce
The Torino Chamber of Commerce is a public institution that represents 231,000 companies and aims 

at developing the local economy through effective interventions. It promotes local excellence abroad 

and generates business opportunities through a number of activities, like encouraging business 

relations at home and abroad, fostering technological innovation, providing information and specific 

training to companies, setting up new and targeted services, and organizing important events for the 

economic and social development of Torino and its area.

Contact
ICC World Chambers Federation 
33-43 avenue du Président Wilson 
75116 Paris – France  

 +33 1 49 53 29 44 

 +33 1 49 53 30 79 

 worldchamberscongress@iccwbo.org

Torino Chamber of Commerce                                       
Via San Francesco da Paola, 24 
10123 Torino – Italy 

 +39 011 571 6363 

 estero@to.camcom.it


