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Opportunities and challenges for entrepreneurship in your 
country/region 
 
Awareness and mobilization are being carried out by 
organizations and associations in entrepreneurship. Furthermore, 
many projects / programs financed by international financial 
backers include in their components and activities 
entrepreneurship promotion targeting women and young people. 
 
Actions should be conducted (by support organizations, 
universities, public entities, projects and programs) to encourage 
greater the entrepreneurial spirit and support the implementation 
of initiatives and efforts made by young people and women. 
 
Description of the Chamber: public or private? Local, 
regional, national? How many member businesses does 
your Chamber have? Which sectors? 
 
The Chamber of Commerce and Industry of Antananarivo is a 
public institution of Professional character, with legal personality 
and with administrative and financial autonomy. It has its own 
heritage. It is headed by the most representative economic 
groupings of Madagascar (GEM, FIVMPAMA, and SIM). The 
Federation of Chambers of Commerce and Industry comprises all 
national Chambers of Commerce and Industry distributed in 
various regions. Thus, the Chamber of Commerce and industry of 
Antananarivo has a regional vocation (Region Analamanga, 
capital of Madagascar); but being Vice President of the 
Federation of Chambers of Commerce and industry of 
Madagascar, it also has a national vocation. 
� Currently 11.418 nationals companies are registered at the 
CCIA which are formal operators 
� The CCI is composed of members who are natural persons 

and legal entities governed by Malagasy law and operating on business in the sector of Trade , 
Industry and Services 
 
Which key projects does your Chamber realize? 
 
In fulfilling its tasks, the CCIA develops and implements projects and activities that fit the following 
points:  
1. Training: leadership capacity building and corporate employees 
2. Information monitoring: identification, collection, processing and dissemination of formations 
(sectoral, legal watch, tax, procurement, business opportunities) 
3. Development of international relations and partnership with local and international entities 
4. Support for companies in their quest to find sponsors 
5. Issuance of support to micro and small enterprises in rural areas 
6. Establishment of a Center arbitration and mediation to facilitate the processing of regulations on 
trade disputes 
7. Encourage consultations between the private sector and the administration through the 
conference – debates 



8. Establishment of an information system with the market known as “Bazar MADA” for promoting 
the commercialization of agricultural and handicraft products 
 
The most important challenge for your Chamber in the future 
 
CCI A is running a commercial promotion activity through a constant update of the economic and 
financial opportunities offered to contractors. CCIA observes and analyzes the needs of business, 
produces informations and economic advices, helps to build the best possible environment for 
business development and supports them in their search for competitiveness. CCI A also 
contributes to the strengthening of the capacity of Heads of Company and their staff through the 
professional education and training (modular and evening courses). Moreover, the project to 
create a computer training center in collaboration with the GOTICOM and AFD is being 
implemented this year. In close collaboration with its technical and financial partners, the CCI A 
also provides assistance to micro and small rural companies through its clustering approach and 
its presence in the Analamanga district through the GUMS (Single Window Multi- services). In 
addition, CCI A puts available to its citizens the economic and strategic information helping them 
to decision-making. The CCI A also supports its citizens in the facilitation of access to both 
domestic and international. Whatever the entrepreneurial environment in the future is, which 
ultimately should only be better than the previous years, the CCI A wishes to play its catalytic and 
facilitator role in business development. 
 
Any interesting experience or success story your Chamber went through 
 
Since the administration of the CCI A in 2008 by the groupings of the employers, the Chamber of 
Commerce and industry was able to enhance its reputation both at the level of private and public 
institutions. CCI A has networked Malagasy operators with those from Singapore, has 
implemented mechanisms to develop e-commerce, It has promoted the development of 
entrepreneurial activities by women in Africa. CCI A also spent few years in operating Bazar.mada 
Service. This is a support service for the marketing of agricultural and handicraft products already 
launched in April 2014. With the combined efforts for all the partners, several producers 
throughout the island were supported and they improved their income substantially. Indeed, the 
estimated total amount of the linking between buyer and seller is more than 800 million Ariary. 
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